


Angsana brings the adventure back into |
travel whatever your age or reason to visit.
Intertwining local chic and a vibrant, fun-
filled atmosp’here, Angsana creates amazing
destination playgrounds across the world.
The opportunity to surprise yourself and
create lasting memories is everywhere at i
Angsana — whether you are tasting a local i
delicac}{or the first time, trying out a new
activity or forming new friendships. Each T
hotel is uniquely designed to provide spacious ‘3@ .
stylish ro and suites perfect for couples,

’! families and friends. " \,'I

Sensing the Moment z
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NETWORK & PIPELINE

14 hotels
2,691 rooms

9 countries

ASIA PACIFIC
11 hotels
2,347 rooms

MIDDLE EAST & AFRICA

Fuxian Lake, China

2 hotels o :
92 rooms Cayo Santa Maria, Cuba = H 'angz?:tl;'nc;'g:ina
AMERICAS Z Ph’OEniX Bay, China
1 hotel Bangalore, India ipéline: Leishan, China
Maison Souvannaphoum, La ine: Tengchong, China
252 rooms lhuru, Maldives : Yangjiang, China
Riads Collection, Morocco Velavaru, Maldives : Zhengzhou, China
PIPELINE Balaclava, Mauritius Laguna Phuket, Thailand : Baidaihe, China
Villas Resort Phuket, Thailand : Weining Lake, China
15 hotels Lang Co, Vietnam : Longli Hot Spring, China
Pipeline: Teluk Bahang, Malaysia ’Pipeline: Quzhau, China
2,576 rooms Pipeline: Yasawa, Fiji
Pipeline: Siem Reap, Cambodia /
. Pipeline: Ho Tram, Vietnam
7 countries

Pipeline

Figures as of end 2018

WHY INVEST IN ANGSANA — NETWORK & PIPELINE — AUGUST 2018

: Quan Lan, Vietnam
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Angsana Spa
Sensing the Moment - Savouring time as it
passes inexorably

Embraces the contemporary, holistic and
tropical garden spa conce

Refreshing blend of tr
on the use of n

best of Oriental & Western Traditions —
innovative Spa treatments & products

Angsana lhuru, Maldives

WHY INVEST IN ANGSA o)
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SPA NETWORK & PIPELINE

Angsana also manages Angsana spas at third party locations

Figures as of end 2018

Balaclava, Mauritius

Riads Collection, Morocco
Sankara Nairobi, Kenya
Vineyard Hotel, South Africa
Wyndham Grand Regency Hotel Doha, Qatar

WHY INVEST IN ANGSANA — KEY PROGRAMS — FEBRUARY 2019

NETWORK / PIPELINE
31 SPAS / 9 SPAS

Fuxian Lake, China
Xi’an Lintong, China
Zhuhai Phoenix Bay, China

© The Garden Hotel Guangzhou, China

Jinling Nanjing, China

Seaview Xiamen, China

Biquan Conghua, China

Hotel Nikko Shanghai, China
Caesar Park Kenting, Taiwan
Hotel ICON, Hong Kong

Park Island, Hong Kong

Pipeline: Alto Residences, Hong Kong
Pipeline: Ruisui Hualien, Taiwan
Pipeline: Leishan, China
Pipeline: Tengchong, China
Pipeline: Yangjiang, China
Pipeline: Zhengzhou, China

Dusit Thani Laguna Phuket, Thailand
Laguna Phuket, Thailand

- Lang Co, Vietnam

Velavaru, Maldives

lhuru, Maldives

Bintan, Indonesia

Luang Prabang, Laos

ANA Crowne Plaza Kobe, Japan
Oasis Spa Bangalore, India

Oasis Spa UB City Bangalore, India
City Club & Spa Crescat City, Sri
Lo

_Sheraton Laguna, Guam

Pipeline: Teluk Bahang, Malaysia
Pipeline: Marino Sands, Sri Lanka
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Angsana Gallery

Responsible community retailer §
Driven by culture, heritage and entrepreneurship

Commission village artisans to produce a whole range of
products — pottery, ceramics, basketry, woodwork, S
fabrics, metalwork

Sense of the need to conserve traditional skills by—’ ” :
producing what is contemporary and market relevant g m
Accessorise the Angsana hotels, public spaces and QM&@.
with village handiwork and artisanal creations q“
‘r &“ bl 1"'

Returns dignity to craftsmen, and makes sh'opp')ir*g 1!"

Angsana-Galleries an artful experience Qb& ' ‘r ‘w48 ‘ QM 3
A L 2L
/ 0

3N |

ANGSANA

Angsana Lang Co, Vietna 13
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th East Asian street’ |

ishes, in‘a casual

cocktails and

Savour fine wine, aged whisky,
other drinks made from a base of rice make an

intriguing drinks menu.

15
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Meetings & Events
Exceptional meetings & innovative dining
experiences

Provide fun, relaxing, and unigue setups

Create memorable experiences, efficient
brainstorming sessions and personal events with
a twist

Meet for Good - sustainable venues conducting
sustainable events

Bintan, Indonesia WHY INVEST IN ANGSANA — KEY PROGRAMS — FEBRUARY 2019 ANGSANA
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Xana Beach Club

Vibrant restaurant, bar and beach lounge

Lends itself perfectly for unique product launches, stylis
welcome cocktail functions, and vibrant/parties

osphere at XANA electrify
latest music, sumptuous
e and cocktail selection

HY INVEST IN ANGSANA — KEY PROGRAMS — FEE RU. 2016 I _‘ : S - ~
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YY) 4 Kids Club
’ f} 49, f For children to immerse in a fun, educational
\ adventure .

-

Learn about nature, appreciate and care for the
environment, explore their five senses

o ake new friends \’
Aﬁi/ :

njoy local hands-on craft

Angsana Velavaru, Maldives

WHY INVEST IN ANGSANA — KEY PROG

S — FEBRUAR




Angsana Player
Provide seamless, fun and friendly
experience for guests

Create high range of activities stimulating
social and sporting programs for all ages

Actively engaging and pampering the guest
at the property and outside

i

.

L
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Angsana Laguna Phuket



Angsana Bath & Spa Amenities

Inspire a lifestyle interwoven with wellness
. / . ’ v . 4 . ' . :
Bring an oasis of calm

Created with the combined expertise of the Spa
Academy and strategic laboratory partner

Benefits of indigenous flowers, herbs and spices
researched, and combined in a final formula that is

both good for the earth, and for guests

Each product is carefully crafted to ensure that the
values of sustainability are embedded in every way

o” =
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Sustainability

Embracing the Environment, Empowering People

Connect with global climate action'by conserving
resourges through efficient operations, with leading
external benchmarking certification

Engagement of the associates, guests and community
members, connecting people to destinations and driving
stewardship

Each property drives individual initiatives which
contributes to the community and environment (e.g.
Feeding the Community, Coral Planting etc.)

Green Imperative Fund (GIF) to sustainably finance
worthy environmental action and community based
projects where Angsana has a presence

=

o

a Phuket, Thailand

5

WHY INVEST IN ANGSANA — KEY PROGRAMS — FEBRUARY 2019
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TRAVEL SPA

Smart Travel Asia 2018 Best in Luxury Travel Guide Spa &
Travel Poll Wellness Awards 2018

Top 25 Spa Hotels Treatment Excellence Award
ANGSANA SPA XI’AN LINTONG, ANGSANA VELAVARU,

CHINA MALDIVES

AsiaSpa Awards 2017 China Hotel Starlight Awards

Family-Friendly Hotel/Resort
of the Year

ANGSANA LAGUNA PHUKET,
THAILAND

2018

Best Hot Spring Hotel Spa of
China

ANGSANA SPA XI’AN
LINTONG, CHINA (3rd

Luxury Travel Gu:de Awards‘QlG" - consecutive year) K

. Luxury Re;grt-oftheYearfor e o —_—
> — ot -y _Condé Nast Traveler China
e\ G]J.Nﬂ PHUKEI‘ -~~~ __GoldList2017 Awards
= "THAILAND ,,.-—.__L_;_- ~ e BestWellnessGetaways ~ |
e e NGSANA SPATENGCHONG »
ﬂWL*”_ \:._- ~HOT SPRING g@&w\ = B

stefrThOI e Ww@ff_::§ A:__.s‘- e — L M0\

PRESTIGE Hong Kong E Beau "
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ACCOR DISTRIBUTION SOLUTIONS

Accor offers >110 global distribution partnerships at best market conditions

The Central
Reservation System

generates on average

DELANO §&

S O F 1 T_E_ L
France

LES &%
v @%;:,WWT panvanTR 5 LS

@

\ Yandex

‘e

Combined

‘ SLrSgganarket /

/o

the
aotgroup

66%

of a hotel room

5 revenue
DlscoverAustral'la?
2.,
T e
affiliate / rmetglobal @D Hanalour
| . / m<ppy / -
Yo, | Bai¥EE A% agiaieds  exclte  wom
® R1XOS \'\ / Euna_r!:n\m wegoa /{\O;J\ """""" - -
o omeas ! jrrTenT BAS 2 JacTravel
a/pullmaq _/& MONDRIAN | | [\t i 2 FLIGHT
- swissotel \ . / viaMichetin | /¢ olifen. &7 ot U@J
s . biN ] ‘_/,/ég, e S R
Woclaw, Poland ..,W.,_ S PEPPERS ‘.\ | Tradedoubler /&
‘‘‘‘‘ ANGSANA | !
s D) . movereick | YAHOQ! | B
Rabat, Morocco _Ic HVDE e “
i -
—

Sao Paulo, Brazit

Mercure GRAND |\AERL‘,URF

MAMA [7wiee | Mmantra-

SHELTER

B[]

Bangalore, India

‘I“"‘.‘ Googl

A Ao F 1!
! b otel Tonight
e / trivago /1 Iw|

travelboutiqueonline

TRAILFINDERS 3

Break
lotsofhotets® 1"
& — c
O JuMIA kRES-”GlA i SPECIAL T%URS “4 BRNISHAIRW;P
‘/ < / %) TRAVEL FIM lllllllllll II | () UR Holiday
o 0 | ;" /g MIKI TRAVEL % 5
adagi {  tripadvisor / 5 make.trlp HlSt g‘ta @ Southall/Travel
o) =
k OO AT > (i oddd
—— T < i &S S5 5 5 1k : o
2 lastminute.com G2 L E o o b Barceld
= WEB ACCORHOTELS, Tablet. Bai
Dalian, China WEBSITES, MOBILE & APP 1z -
* eDreams ODIGED & HRS T il hooreo I
ESA The Hotel Portal ETIHAD - ave
Sydney Australia RES web . e ot rore 6 AIRWAYS R d\t\o\"a\
‘ ® e ‘ w o = Booking.com Ctrip ExPedncr oy conso™? FCM
+ ¥y PARTNERS agodao T ii;; o par\\es C BB evaer L
Moncton, USA g ot © o H{G
scees - m "‘ag e Wﬁg‘gg{l‘t RADIUS@
: - ccra\'e\ — s i
H S e (U\E\'S - Bt Stavices ” e
Bangkok, Thailand pa Gmo wﬂﬂdspan
s cies Cal
gef\ -ure -
P =
amaDEus i
Jakarta, indonesia 4 GDS / IDS 0 INFINITE &n&ﬂh
QS% - Derb}soft
— ﬁateTlger DHISCO,
\ 34% /
™ — /
Source: CRS Official figures as of end 2018
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ACCOR DISTRIBUTION PERFORMANCE POWERED BY ACCOR

For Luxury & premium brands

CALLS CENTERS, INTRA HOTEL & CLUSTER
SERVICES

Iﬂ.-

33% DIRECT SALES

ACCOR WEB
WEBSITES, MOBILE SITES &
APP

+36%
€1,76 MILLION

59%

ACCOR CENTRAL
RESERVATION SYSTEM

41%
HOTEL
PMS

WEB PARTNERS (OTAS)

26% INDIRECT SALES

GDS/IDS

Source : CRS Official figures as of end 2018 WHY INVEST IN ANGSANA — PERFORMANCE — FEBRUARY 2019

FOCUS ON
LUXE DIRECT WEB

BRANDS.COM+
ACCORHOTELS.COM

+ MOBILE WEBSITES & APP
+ PARTNER WEBSITE

WEB ACCOR & PARTNERS

ONLINE SALES FOR LUXURY &
PREMIUM BRANDS

ONLINE FROM REVENUE
LUXURY & PREMIUM BRANDS

23



LE CLUB ACCORHOTELS
ACCOR OWNS THE MOST INTERNATIONAL AND FAST GROWING LOYALTY PROGRAM

. . A Worldwide
_ Guests’ origin - Worldwide i
Loyalty members - Worldwide program:

20 brands
Northern
Europe Americas

3,500 hotels in 100 countries
18%

B Le Club AccorHotels FRS loyalty program

B Huazhu loyalty program Free enrollment

100% Web based program
France

lo6mMm |

32
.n

2012 2013 2014 2015 2016 2017 2018

173m More than 27,700 new members
every day
Eastern Asia- Le Club AccorHotels represents
Eufpe Pacific 34.6% of all roomnights
31%
) Partnerships with large Airlines
Mediterranean,
Middle East & loyalty program: Skyteam,
Africa One World, Star Alliance...
20%
>53 MILLION LE CLUB ACCORHOTELS
MEMBERS WORLDWIDE HEAAHEENS
34.6%

+27,700

MEMBERS EVERY DAY OF ALL ROOMNIGHTS

Source: LCAH by end of 2018 WHY INVEST IN ANGSANA — PERFORMANCE — FEBRUARY 2019



HOTEL

DEVELOPMENT & PROGRAMMING

RECOMMENDED
NUMBER OF ROOMS

ROOM AVERAGE SIZE

TGFA / ROOM

FOOD & BEVERAGE

WELL-BEING

MEETINGS

AAA ultra city center

location, historic
conversion

180 — 360 keys

36—40sgm
100 - 110 sgm

135 - 270 keys

40— 55 sgm
indoor+outdoor

110-120 sgm

1 All day dining buffet restaurant
1 Speciality restaurant

1 Destination dining (resort only)
1 Bar

Angsana branded spa & shop
Rain mist

Vitality Pool

Spring forest (optional for urban)
Beauty garden (nice to have)

Meeting rooms on market demand

Ballroom (urban only)
Gallery retail
Kids Club, Kids Pool

WORLDWIDE

200 — 400 keys

40 — 45 sgm

110-120 sqm

150 — 300 keys

45 - 60 sgm
Indoor+outdoor

120 —-130 sgm

PRIME SECONDARY
LOCATIONS LOCATIONS

AIRPORTS
SUBURBS

INTERNATIONAL
CAPITALS

KEY CITIES &
RESORTS

MAJOR DOMESTIC
DESTINATIONS

OTHER CITIES &
ATTRACTIVE
TOURISTIC
DESTINATIONS

WHY INVEST IN ANGSANA — PERFORMANCE — FEBRUARY 2019
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