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BANYAN TREE TOP 3 USPs
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SENSE OF PLACE

Immersion and discoveryof the very
essencef the destinationvia:

» Srong emphasison local interior &
architectural design and use of
sustainabldocalmaterials

* Careful positioning of public areas
and suite/villas for impactful views
throughoutgueststay

» Localassociatesor authentic,warm

& genuineservice

* Banyan Tree Gallery retails local
productsand handicraft

\

RESORT & SEXPERT

SANCTUARY FOR THE SENSES ‘;i

» Privacy pioneer of villa with private “ < .
poolconcept '

Leading luxury brand within the
resortsegment

* Romance & intimacy. private | .“.‘-,.- * Urban resorts leveraging on .\.-_"-"-'-'{_;
destinationdining strong resort experties Banyan ‘.‘;T..(-___,_/ '
Tree creates sanctuaries within i - = -

bustlingcities

» Banyan Tree Spa pioneer of the
gardenspaconcept

+ 28 BanyanTree Spas leading spa =
brand, focused on traditional 3 '§
Asian therapies Dedicated Spa -
Academy with Spa Therapist = |

certification :

BanyanTree Bath & Spaamenities
availablein the roomsandfor retail



NETWORK & PIPELINE

anghai on the Bund, China
waChina
onggindeibej China
ijiang, China
Ringha China
angzhou, China
_ JiuzhaigouChina
' Macau, China
Tianjin Riverside, China
Huangshan, China

Sh

YangshupChina

27 hotels TengchongChina
Anji, China
Pipeline: Dali, China
2,630rooms Pipeline: Jilin Riverside, Chine
11 countries Pipeline:Leishan China
Pipeline:Wuyishan China
Pipeline: Zhengzhou, China
ASIAPACIFIC Pipeline:Baidaihe China
23 hotels Pipeline:WeiningLake, China
2,360 rooms Pipeline:Quzhoy China
MIDDLE EAST & AFRICA
?.OhSO :gljm S Mayakoba Mexico
Cabo Marques, Mexico
AMERICAS Pipeline: Santa Marta, Col Samuj Thailand
2 hotels Phuket, Thailand
162 rooms Bangkok, Thailan
Vabbinfary Maldi
PIPELINE TamoudaBay, Morocco BgllUngajanlnq
Seychelles, Seychelles ﬁlt?atlgnl_ISm%TﬁSINIalaysia
13 hotels Pipeline:Bodrum Turkey Royale Pavilion by Banyan
Lang Co, Vietnam - '
876 rooms Club & Spa Seoul, South Korea }
Pipeline:Krabj Thailand ;
6 countries Pipeline: Palau

Pipeline: Lombok, Indonesia
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BANYAN TREE



SRR
BANYAN TREE LIJIANG, C
125 suites & villas
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»ﬁ:ﬁétions

BANYAN TREE RINGHA, C
32 villas g




FLAGSHIPS

Resortsdestinations

BANYAN TREE SAMUI, THAIL

88 villas
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FLAGS
Urban resorts

BANYAN TREE SHANGHAI ON THE BUND, CHINA
130 rooms & suites
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BANYAN TREE RESIDENCES BRI




BANYAN TREE RESIDENCES LANGCO, Vi

‘ b
»
EST IN BANYAN T ; R 1 ‘ Vi)
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PIPELINE S 5 R o 2 i § PIPELINE
BANYAN'REE TAYRONA, COLO b ' L BANYAN'REE WUYISHAN, CHI

PIPELINE
BANYAN REE KRABI, THAILAND
72 villas »




BANYAN TREE

SPA

R PR S

—

Nonclinical and holistic approach based on
traditional Asian healing therapies

Celebrates the intuitive art of touch
Use of natural herbs and spices
Designed to fit into its unique surroundings, using
indigenous materials to showcase the local culture

and heritage and reflect the unique architectural
style, the land and its flora
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PROGRAMS

Banyan Tree Gallery

Responsible community retailer
Driven by cultureheritage and entrepreneurship

- : Commission village artisats produce a whole range
e |||||v’ |||||‘ ‘ , i of products— pottery, ceramics, basketry, woodwork,

fabrics, metalwork
P

nse of the need to conserve traditional skills by
uci :[Ft i€ontemporary and market relevant

Bad\yan Tree hotels, public spaces and
llage handiwork and artisanal creations

:

Y =
to craftsmen, and makes shopping in
anyan Tre&alleries an artful experience
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Vertigo
T Award winning rooftop dining & bar
concept

Dining and bar experience on the hotel
rooftop which offers uninterrupted
panoramic views of the city

One of the first rooftops bars in Bangkok




«f )-E.v‘er mear?a Gastronomical eXpeuen-Cé “which 2 , e

«‘, e@e&t@tm@éﬁwﬂc dthe true essence of - A — B
52y :ﬂﬁtu‘abe;aré‘pres ved.inallishegmms w s -

' ‘ -D' - -~ ~\ -~

= A s3> 4 -

KEY "\

5\

RAMS

Saffron
Banyan Tree’s signature Thai restaurant concept
- A g —
Serves contemporary Thai Cuisine prepared by Thai
chefs, to share their authentic gastronomy with their

: uests.
6

An intimate: iest‘afurant perfect for

> ;S*aﬁfr&n‘ié a q‘n@f a-kind experlenc
- .s ;L - {
AV LI
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Sundown Ritual

Occurring during sundown that signals the ,
passage of day to night &

Depending on each culture, an elaborate
performance is displayed to pay tribute to the
sun for another beautiful day and signifies the

start of night

18 | WHY INVEST IN BANYAN TREY PROGRAMEBRUARY 2019
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PROGRA

Pioneer of Private Pool

Driven by the need to innovate to attract guests,
Banyan Tree pioneered the-uilla pools to make up
for the lack of a beach at the first Banyan Tree resort

in Phuket.

Today, Banyan Tree resort properties boast private
pools in the suites and villas.

The private pool concept is also introduced in city
locations to create a sanctuary in an urban setting.

e

W

‘
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KEY PROGRAMS

Meeting & Events

Combining business with rejuvenation

Corporate functions, business meetings or gala events
—feature exclusive and intimate spaces in stunning
locations

Curatedprogrammesncluding worldrenowned spa
treatments, cooking classes, sustainability activities
and local authentic experiences

W
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Banyan Tree E‘ath‘& Spa 3
Amenities |

Inspire a lifestyle interwoven with wellness

Bring an oasis of calm

Created with the combined expertise of Banyan Tree
Spa Academy and strategic laboratory partner

THAI
CHAMANARD

Benefits of indigenous flowers, herbs and spices
researc ed, and combined in a final formula that is
bo good for he earth, and for guests

\Eac% prod ct |s carefuIIy crafted to ensure that the
\(alues of sustalnablllty are embedded in every way

300mL e 10.1 floz

BANYAN TREE /



Banyan Tree Global Foundation

Embracing the Environment, Empowering People

Connect with global climate action by conserving resources through
efficient operations, with leading external benchmarking certification

Engagement of the associates, guests and community members,
connecting people to destinations and driving stewardship

Each property drives individual initiatives which contributes to the
community and environment (e.g. Feeding the Community, Coral
Planting etc.)

Green Imperative Fund (GIF) to sustainably finance worthy
environmental action and community based projects where Banyan
Tree has a presence

23 | WHY INVEST IN BANYAN TRKEY PROGRAMEBRUARY 2019
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COMMUNICATION

E’il [ %
\ // Receive Cnaizt afup to 15% 0] Your};);‘m Rate V,.

BOOK DIREET TO EIT'JOY THIS OFFER

42,2k
followers

around the globe.

Inspiration Wine & Dine Sustainabifity Wellness Romance

W Seme A Pariogn 7 Sugpbrer des mod

BANYAN TREE
12,7k

fO llowers Banyan Tree Hotels

& Resorts

scrire

i

Tweets  Abonnements  Abonnés Jaime

3293 368 127k 1292 _ Suve: )

Tweets  Tweets & réponses  Médias 5 2
Banyan Tree Hotels P Nouveau sur Twitter ?

Tree Banyan Tree Hotels @8ar
- You can find out more hi
Official account of Banyan Tree Hotels & § P

You don’t want to
Resorts Facebook: BanyanTreeHotels
Instagram: @BanyanTreeHotels [0} n

Banyan Tree Hotels @5
are looking to plan your n 0 ild like to spend with
your Ma: . note that ething like. You Stay for 3 nights
Pay for only 2 of those nights ;
[ 1 248 Photos et vidéos ) 3 . Anantara Hotels

Vous aimerez peut-étre aussi
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TRAVEL

““AWARDS & ACCOLADES

Travel Guide 2017 Star Award
Five-Star awards for Hotel,
Restaurant Belon), Spa
Triple FiveStar Winner
BANYAN TREE MACAU

12th DestinAsian Readers’ Choice
Awards

TOP 5: Best Hotel Brand

for Leisure

Condé Nast Traveller’s 20th
Annual Readers’ Travel Awards
2017

The Top 100: Winners Of The
wSIF RSNBEQ ¢NI @S¢
BANYAN TREE MAYAKOBA
Golden Pillow Award

The Most Popular Hotel Brand
BANYAN TREE HOTELS &

‘BANYAN TREE HOTELS & RESORTBESORTS

26 | WHY INVEST IN BANYAN TRERFORMANCGIEBRUARY 2019

SPA

28th Travel Trade Gazette
(TTG) Travel Awards 2017
3rd year since induction
into Travel Hall of Fame

I BANNANSTREE/SRA

Spa & Wellness MexiCaribe
2017 Spa Awards
Luxury Resort Spa

12th China Hotel Starlight Awards
Best Spa Operator in China
(9th consecutive year)
BANYAN TREE SPA

2017 Hurun Best of the Best Awards
Best Spa Brand

(11th consecutive year)
BANYAN TREE SPA

BANYAN TREE SPA MAYAKOBA

. a Aware
Global §9‘a Brand
YAN TREE SPA



BANYAN TREE AWARENESS (%)

A growing awareness in key markets among luxury hotel users

69%

41%
34%
30%
26%
24%
20% 200  22% 22% 20%
2 < Y 9 2 Z 2 5 3 2 z & < E
= a4 o < [©} = ) ) A a4 T o < ©
| 2 o z o o m = O < = <
E o o 2 z 2
3 : 3
5
EUROPE AMERICAS ASPAC MEA

Banyan Tree total awareness as of end 2018.
Base: people having stayed in paid-for accomodation in the last 12 months. Affluent and engaged, luxury hotel users.
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BRAND MARGIN ©mz A

A strong rate premium > €75 Worldwide

116
108

98 99

88 87 88

72
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EUROPE AMERICAS ASPAC ‘ MEA

Brand Margin® in €

Brand Margin® measures the financial premium which the brand name adds to the intrinsic value of the same hotel stay with an unbranded alternative. A Brand Margin® of 10€ means that
« Consumers think it is worth paying on average 10€ more per night to stay with brand X compared to an unbranded equivalent ». Base: people having stayed in paid-for accommodation in
the last 12 months and somewhat/very familiar with the brand

Brand Margin ® in €. Traveller representative
Figures as of end 2018
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ACCOR DISTRIBUTION SOLUTIONS

Accoroffers>110global distributiorpartnershipsat bestmarketconditions

Yandex

France

T
A Surgg?r&narket

/

the
aotgroup

/ DISOOVBrAuSITsIEa:.ms
/ o
—A N
affiliate // rnetglobal @D HanaTour
\ . m<ppy |
WELLES *. BaiNEE / / \‘\“ hotelbeds  exclte ORL
()] M ’.‘ - / Gunarcm WeDOEi / O SREEEE s [R—
Heollman 4 MONDRIAN orieiALs tel ‘.‘ / 8 m..“.. 2 FI.IGHT JacTravel
maniis ! . &
. swissote | blﬁg / ViaMichelin / reu. = B II%J{ travelboutiqueonline
_\l.' | /.‘
Wroclaw, Poland . . 71: P? PPE F,‘.,S | Tradedoubler / T . . TRAILFINDERS
™ t holid
S L e s ANGSANA L ‘I‘| m %/ﬁ/ﬂ . OUﬂrﬂ'Soﬁj‘ .'_?,_«l ays e
5 DlC wnvoe QQPXEEE'CK . YAHOO! | & T . Bk
Rabat, Morocco c \ { / §7 Hotel Tonight =" R e Go gobal it '
\ ;f trlvago /,\'D [E)sunhotels. INFINITE =0 lotsof hotets . §°
/b HHPXQIESE:::S GRAND MER(URE “.‘ GO gle ‘f -ﬂm /E >, —
(o) MAMA maﬂ r(} I\ / / c;-’ TRAVEL RESTIGIA tlLlfj, WHOLESALERS® JL- l OUR Holidays
Sao Paulo, Brazil %5‘@ SHELTER - O = \ / / ,Sé MIKI TRAVEL T
' k=3 " i ‘ | g (1P20VISOT [ & i Historic
: /)@ o /(,.Q make M{{ trip oL o
Bangalore, India e
lastminute.com
=115 WEB ACCORHOTELS,
Dalian, China WEBSITES, MOBILE & APP
*;
RESA eb
Sydney, Australia
Y
L RKH

Moncton, USA

& 4 1 B 15 )

o

Southall/ Travel

AZHU HOTELS GROUP LTOD

“’( FUREIEIR
X CNbookirg >
Tablet Barcel6
eDreams ODIGEQ & HRS T b=l Im'éo —
The Hotel Portal ETIPAD - — ﬂa\ it a\[e\
. 4 AIRWAYS T o d\ﬂo
Booking.com 6 etrio  Expediac - < )'Consort\a. FCM
w E B T TMCS) . TROVE:
PARTNERS £ 1S e anies BCD'stravel
agoda e o coP o &Y
oevee .7 e o ar\agem Waaéosr“?lﬂ RADIUS H G
e ers =1
Bangkok, Thailand oB P’ - Won‘dspan
= ncies Cnl Gahleo
- _ age aﬂfe,
_ - aMADEUS ...
Jakarta, Indonesia 4

CRS Official figures as of end 2018

?ateTlger

0 INFINITE
DHISCO De"”s"‘"
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ACCOR DISTRIBUTION PERFORMANCE POWERED BY ACCOR

for Luxury& Premium Brands

CALLS CENTERS, INTRA HOTEL & CLUSTER

SERVICES FOCUS ON
LUXE DIRECT WE
'j BRANDS.COM+
|§|] ACCORHOTELS.COM
. + MOBILE WEBSITESRP
+ PARTNER WEBSITE
ACCORVEB 33(y03IRECT SALES WEB ACCOR & PARTNH

+369/0 ONLINE SALES FOR LUXURY &
PREMIUM BRANDS

= AT @ Gl R G s

WEBSITEMOBILE SITER&P

99%

ACCORENTRAL:
RESERVATIGNSTEM

41%

HOTEL
PMS

WEBPARTNERSTAS

26%NDIREC$ALES

GDS/IDS

CRS Official figures as of end 2018 30 | WHY INVEST IN BANYAN TRERFORMANGEEBRUARY 2019 BANYAN TREE




LE CLUB ACCORHOTELS

Accorownsthe mostinternational andastgrowingloyaltyprogram

Loyalty members - Worldwide

m Le Club AccorHotels FRS loyalty program .
yery prog s A Worldwide|
® Huazhu loyalty program DdzSa i a-WorkiwWde 3\ v .
\ program:
Northern Americas 20 brands
173M Europe... 18% 3,500 hotels in 100 countries

Free enrollment
100% Web baseprogram

ore than 27,700 new member
every day

Le Club AccorHotels represents
34.6%0f allroomnights

France
13%

"

Eastern

Asia-
Pacific
31%

106M

Mid'lt;gg;; 3 Partnerships with large Airlinds
' loyalty program:Skyteam

hyS 22NI Rz {dF NI !

100

LE CLUBCCORHOTELS
REPRESENTS

34.6%

40 >53 MILLION
25
. MEMBERS WORLDWIDE

2012 2013 2014 2015 2016 2017 2018

+27,700

MEMBERS EVERY DAY OF ALLROOMNIGHTS

LCAH by end of 2018 31| WHY INVEST IN BANYAN THRREHRFORMANGEEBRUARY 2019
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HOTEL

RESORT

DEVELOPMENT CRITERIA

Development &rogramming

RECOMMENDED
NUMBER OF ROOMS

ROOM AVERAGE SIZE

TGFA/ ROOM

RECOMMENDED
NUMBER OF ROOMS

ROOM AVERAGE SIZE

TGFA/ ROOM

FOOD & BEVERAGE

WELL-BEING

MEETINGS

AAA ultra city center

location, historic WORLDWIDE

conversion

100 - 200 keys 100 - 200 keys

-10%/-15% of worldwide 50 — 60 sgm
90 — 100 sgm 105 - 130 sgm
50 — 150 keys 50 — 150 keys
-10%/-15% of worldwide D=0
indoor+outdoor
120 — 150 sgm 170 — 200 sgm

1 all day dining buffet restaurant
1 Specialty restaurant
Destination dining (resort only)
1 Bar

Banyan Tree branded Spa & shop

Rain mist

Hydrotherapy rain forest (optional for urban)
Swimming pool

Beauty garden (nice to have)

Meeting rooms on market demand
Ballroom (urban only)

Gallery

Kids Club on market demand

PRIME SECONDARY
LOCATIONS LOCATIONS

AIRPORTS
SUBURBS

CAPITALS

KEY CITIES &

RESORT ®
DESTINATIONS

MAJOR DOMESTIC
DESTINATIONS

OTHER CITIES &
ATTRACTIVE

TOURISTIC ®
DESTINATIONS
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Atits heart Banyan Tree is an |de indeed an ideal tt inspil
Dedicated to supporting local communltles it delights gu'ests with i
strong connection to a sense of place, timelessness, harmony and
integrity.
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