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FOR YOU WHO LOVE
THAT EXTRA TOUCH

You want it all. Rock n 6 rABID pop music - Comfort AND
design. Vibrant atmosphere AND time to chill Tasty AND
simple food - Coziness AND fun. You want it all,
AND you can have it all. Because right next door and all
over the world, there is always an ibis hotel to welcome
you. We look after every detail to make you feel at home.
So all you have to do... is relax AND enjoy.

CAREFREE CARING ENTERTAINED FREE
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IBIS TOP 3 USPs

THE LEADING
ECONOMY BRAND
IN THE WORLD

A Ibis family powerful footprint
of 2,200 hotels globally

A One of the largest brand
network 1,150 ibis hotels +
200 in development

A The highest brand
awareness of it category >
60% in 14 feeder markets

THE BEST DESIGN &

PRODUCT OF ITS
CATEGORY

A Standardization but

flexibility with 3 new room
concepts

Product & service offerings
above segment standards at
an economy price (24/7
breakfast and F&B offer,
Sweet Bed concept, Mission
15@ )

Unique & powerful music
program (partnerships with
Sony & Spotify)

A GREAT BUSINESS

MODEL

A Efficient concept + surface

optimization drive
predictable development
cost

Best asset class to generate
highest occupancy and
GOP margins in the
industry

Economy segment is the
least volatile in case of
economic downturns
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Official figures as of end 2018

Geographical
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1,174 +otes
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NETWORK

8,409 ROOMS
66 COUNTRIES IN 2018 46A|r—|OTRI)ELSM

PIPELINE
3,413 ROOMS
15 HOTELS

NEW HOTELS BY 2023 OPERATING MODE

54%
NEW ROOMS BY 2023
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