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DISTRIBUTION

21c Museum Hotels are 

distributed on Accorhotels 

websites (including brand 

website) and 21c website (link 

with the AH booking path)

NAME & LOGO

Each 21c hotel keep its own 

identity, name and logo, endorsed 

by MGallery

e.g. 21c Museum Hotel Louisville -

MGallery 

BRAND STRANDARDS

All MGallery brand standards and 

programs apply to the 21c 

Museums Hotels properties 

e.g. Signature Cocktail, Inspired by 

Her, etc. 

SOCIAL MEDIAS

The 21c Museum Hotels brand 

keeps their own social media 

platforms and will be promoted on 

the MGallery ones



W H Y I N V E S T I N  M G A L L E R Y /  N E T W O R K  &  P I P E L I N E 7



W H Y I N V E S T I N  M G A L L E R Y /  N E T W O R K  &  P I P E L I N E









L e g a c y  Y e n  T u  



•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•



MGALLERY BRAND PRESENTATION



CONTRASTING EXPERIENCES

Captivating, abundant, passionate, 

feminine,  genuine surfaces and curated

atmospheres.

Intriguing spaces envisaged through the lens 

of  a gifted and unrestrained storyteller, one 

who is  not afraid to use imagination with wild 

abandon,  to mix light and shade, chaos and 

conformity,  the serene with the sublime. The 

approach  should be anything but ordinary.



BESPOKE DESIGN
Contemporary and authentic 

design connected  to the hotel 

story and the destination.

WELLBEING FOR

WOMEN
Wellbeing dedicated to 

women. At MGallery,  

wellbeing is a complete 

experience, focused  on self

care.

We were inspired by 

women’s expectations  to 

design our wellbeing 

experience, leading  to 

solutions nourishing the 

mind, body and  soul of 

women and men alike.

SENSORIAL

MIXOLOGY
Combinations of flavors and 

scents that embody  the unique 

story and character of the hotel.

ARTFUL STORIES
Unique artistic 

expressions that 

resonate with  the 

guests’ personal stories.



Bespoke design  

Wellbeing for women  

Sensorial mixology  

Artful stories

Memorable Moments

Charity endorsements

Collaboration in town

Unbeaten paths

running course

Inspired By Her

Signature Treatment

Signature Cocktail

Signature Product 

at Breakfast

Signature Dish 

Inspired by Her

Suite Personalisation

Mantras

Inspired by Her

Bedtime story

MOOK

Hotel Scent

Fitness Classes

Welcome Gift

Uniform/Uniform Detail 

Iconic Postcards 

MOOK

Farewell GiftM
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INSPIRED BY HER

Inspired by Her is a selection of products,  

services and experiences designed by women  

for women. The program offers thoughtful  

gestures and touches dedicated to women’s  

wellbeing in MGallery hotels all around the world.

Wellbeing for women



BEDTIME STORIES

A short story that sublimates the hotel’s story  

and creates an emotional and close link with the  

guests. This attention offers them an enchanting  

and memorable experience.

Artful stories



SUITE PERSONALISATION

Each hotel has at least one suite that is designed  

acconrding to the hotel story (as defined during  

the STORM). This includes a bespoke design

for the suite, touchpoints and a special name.

Bespoke design

Hotel Carlton Lyon



SIGNATURE COCKTAIL

A memorable drink linked or inspired by  

the hotel’s story that is highlighted on the

bar menu, and showcased by the bartender  

during preparation.

Sensorial mixology



At MGallery, our talents carry strongly the 

Heartist values: we want our guests to feel 

welcomed, heart warmed, incredible and to 

belong. To do so, our Heartists are loving, 

present, they cherish and spotlight each one of 

our guest to delivery the ultimate bespoke and 

cocooning experience.



BRAND CLAIM

“Stories that stay”

A claim which highlights the history

of the building, of the place and its

surrounding environment.

CAMPAIGN CONCEPT

“Soulful objects”

The creative concept of this campaign  

incarnates the singularity of each  

MGallery hotel.

They are all made of unique objects  

which are the witnesses of a history  

that is still being written by today’s  

travelers.

MOOK

The MGallery brand magazine

showcases the diversity of the

hotel collection.

Each edition also offers an exclusive  

editorial content.

SOCIAL MEDIA &WEB

14,6K followers

Launched in July 1

New MGallery website to be  

launched Q1 2O19
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BRAND PERCEPTION

A trailblazer recognized for its  

unique & characterful hotels offering  

authentic, original architecture

and design

• 79% of guests associate MGallery  

with “storied boutique hotels”

BRAND AWARENESS

The first boutique hotel brand  

launched by a major hotel group,  

already quite well established  

among affluent travellers

• The best known brand among  

boutique hotel segment in 4 key  

markets: France 21% - Brazil 19%

- Australia 22% - Singapore 15%

• Total awareness above 15% in 7  

countries Fr 21%, UK 15%, Russia  

19%, Brazil 19%, Australia 22%,  

China 19%, Singapore 15%,

BRAND MARGIN PERFORMANCE SCORE

€56.2

Reinforce our boutique hotel  

positioning

Our objective is to reach 88,5 in 2019Raise the margin to 60€+2 points in key markets

87,6%

Source: BEAM by end of 2018 Source: TrustYou by end of 2018Source: BEAM by end of 2017Source: BEAM by end of 2018







MGALLERY

REPUTATION 

PERFORAMANCE 

SCORE

87.6%

Source: TrustYou by end of 2018



with revPAR Index: 100 to 169

with revPAR Index: 129

with revPAR Index: 103 to 141

with revPAR Index: 112 to 118

Source: STR by end of 2018



Source: CRS by end of 2018



Official figures as of end 2018
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Loyalty members - Worldwide

Le Club AccorHotels FRS loyalty program Huazhu loyalty program

Americas
18%

Asia-
Pacific
31%

Mediterranean, 
Middle East & 

Africa
20%

Central & 
Eastern Europe

6%

France
13%

Northern Europe
12%

106M

173M

Source: LCAH by end of 2018
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