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- Movenpick is in the moments
business. We know small gestures
an make all'the difference. So we do

A
B3
=%

.. ordinary things in an extraordinary
way i a philosophy that has defined
A q’r brand success from the start.
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Movenpick

BRAND
MOMENTUM

Worldwide footprint with > 80
hotels and > 40 in the pipeline

Brand awareness #1 in the
Middle East & in Africa, strong
presence in Europe

Swiss reliability & effectiveness

Quiality of service and
international standards

. Top 3 USPs

70 YEARS OF F&B
EXCELLENCE

Premium quality retail food
products: ice cream, chocolate,
coffee & wine...

Innovative & award winning
F&B concepts: the Lobby
Lounge concept with Coffee &
Wine bar and food product
retail, the restaurant market
styled concept, worldwide
signature dishes...
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BRAND
MOMENTUM

Worldwide footprint with > 80
hotels and > 40 in the pipeline

Brand awareness #1 in the
Middle East & in Africa, strong
presence in Europe

Swiss reliability & effectiveness

Quality of service and
international standards
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88 hotels, 21,605 rooms in 25 countries in network 21,605 rooms

Geographical
split

EUROPE
18 hotels
4,174 rooms
Pipeline 717+ rooms ASIA PACIEIC
16 hotels
glz:/rigﬁi;k Hotel Hamburg 3,551 rooms

Pipeline 5,272+ rooms

AFRICA
MIDDLE EAST
54 hotels
13,880 rooms

ooms Movenpick Hotel Sukhumvit 15 Bangkok
Thailand

IR

Mdvenpick Hotel Mansour Eddahbi Marrakech

Operating mode Morocto

83% Management Contracts

Figures by end of December 2018
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Movenpick Hotel Amsterdam City Centre
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