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ORIENT EXPRESS
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UNIQUE
BRAND POSITIONING

I/' Aluxury Journeyto Elsewhere

Orient Express is now a precious collection of
destinations for captivating  escapades,
embarking guests on a journey through time
and space 0 a Journey to Elsewhere.

[I/' Inspiredby the Myth

Orient Express is a myth which goes back to
1883 & since then, the internationally
renowned name has always been
synonymous  with  travel, luxury and
refinement . Today, the brand is offering a
resolutely modern interpretation of this Myth.

11/ Art of Travel

Orient Express invites you to explore a
reinvented Art of Travel, as the brand will
soon propose its own range of products,
some of which will be created through strong
partnerships and collaborations . This Art of
Travel will be available in hotels and beyond .
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STRONG
INTERNATIONAL
AWARENESS

& VALUED

BRANDEQUITY

Overallbrand awareness

The name "ORIENT EXPRESS"enjoys
incredible brand awareness around the
world, with an average awarenessof 86%
in Europe (up to 91% in UK) and more than
60% in key feeder markets (China, USA,
Russia)

Awarenesssa hotel brand

As a hotel brand, Orient Express has
already a relative high brand awareness
before launch, with an average of 30%
awareness
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