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ESIGRRIVE

heTribe brandis designedto
‘be, vibrant. and asplr lonal
W|th livable anﬁ supremely
~functional spaces Wé éxbress
a'new definlitioh oft dfférd
queuryat everyopportunlty
||qtelllgent Yand - | fadtefu
approach creates a deswable
enmrpnment

Aophistic: Frspace
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E ]
ﬁ
EDITED ~

Tribehotelsare pairedbackto
the essentialsSuperfluousld
world « luxury hotel cliches»
have been edited out so we
cangiveour guestseverything [ ’
they need and nothing they
R2y Qi

T rescheteaisudixury
c | itoohattstfinglsat A
reallmat t er p

Wallpaper*
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Every element of ,Tribs

been crafted and refine

create a layered, considered
andcohesiveamagethat forges
a clear and distinct attitude
within the hotel landscape
Artfully curated to leave our
guestsstimulatedandinspired

A r durbtediesentré&
refreshinglfyordabtkesign
hotel| t er nati vepu

TRIBE




OURBRANLCPILLARS

GUEST
CENTRIC

The notion of « Tribe» isourd NI} Yy RQa
driving principle We put our Tribe
community front and centre of our
narrative¢ the guestexperiencetheir

needs and desires Our response
reprioritiseswhat mattersto them the

most

Ayriadthinggsmaderthenvy
includpostdhenoddrmr av e |l | €
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TRIBHOP3 USPs
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EDITESERVICE X INTELLIGENOESIGNED — AFFORDABLE LUXURY
A Reducedareaspaceprogramming A Brandtouch-pointson keyfeatures A Highperceivedvaluefor traveller
A Limitedfood & beveragebuildout A Highimpactdesignitems A Command midscale pricing for

L economysizeproduct
A Selecluxuryguestexperiences A Optimizeinvestmentvalue

A Driveroomrate premiumper sgqm
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TRIBE
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FLEXIBILITY
& AFFORDABILITY

Tribe hotels are well suited to
both modular and traditional
build methodologies and can
benefit from an established,
integrated procurement model
Tribe guestrooms can be
prefabricated off-site size &
interior designpackagesan be
delivered to provide the best
balance of designled features
andaffordability

Modularoff site modelbenefits

A -15 to 20% cost & time in
selectmarketssuchasPacific,
Africa, and some European
countries

A saveconstructiontime

A speed to market

A limit on site work space
needed

A limit onsite works noise

A limit onsite works waste

A high quality control on site of
production




OURCOMPETITION

¢ N ofetise is to establish
itself as the leadingprovider of
designled affordable luxury
hotels within the global travel
market

TRIBE
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KIMPTON

THOMPSON HOTELS

@ DESIGN HOTELS
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GENERATOR

MOTEL ONE

ECONOMY
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The Standard

twenty five hours hotels

the hoxton
MAMA

SHELTER
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OURTRIBE

A new breedof travelleris born.
Our hotels are created for this
Tribe

A They are independent &
environmentally aware.

A They travel far and wide,
often.

A They demand luxury
experience at a fair price.

This group of diverse modern
travellers are connected by a
love of contemporarydesign,a
spirit of adventure & a new
understanding of what a
functional, contemporary hotel
shouldbe. Theyare Tribe

TRIBE
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Aged 18; 60 years

Leisure / Business / Party / Event Seekers
Shoppers / Tourists

Tech Savvy

Time Poor

Over the conventional options

Seeking a fair price

Value good design

Environmentally aware

Desire flexible space to work

Independent

Social networkers




riven by our vision
e Medernworld.

A Theyunderstand goodalue

A Theypride themselves on their
boutique level okervice

TR~

Ouremployeesaspireto growthe
Tribeasmuchaswe do. Theyare
our collective of specialists,our

teamTribe
IN TRIBEOSITIONINGFEBRUARY 2019
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NETWORK
& PIPELINE

TRIBE

A 1HOTEOPENEIN AUSTRALIA
¢ TRIBPERTH126 ROOMS

A 10UPCOMIN®PENING& 1,700ROOM3IN EUROPENDASIAPACIFIC
¢ AUTRALIA
¢ ESTONIA
¢ MONTENEGRO
¢ POLAND
¢ ROMANIA

INCLUDINGHOTEINUNITEIXINGDOMOOPENN 2019
¢ TRIBESLASGOW290ROOMS

A OVEROHOTELBNDERIEGOCIATION

A OVERS50GLOBANETWORKARGETED
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UPCOMING
OPENINGS
TRIBE
GLASGOW
Glasgow
UnitedKingdom

290rooms

20190pening

16| WHY INVEST IN TR|IBEETWORK & PIPELINEEBRUARY 2019

TRIBE




UPCOMING
OPENINGS

TRIBE
ADELAIDE

124 Wakefield
Street,Adelaide
SouthAustralia

256rooms
20200pening

TRIBE
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UPCOMING
OPENINGS

TRIBE
NEXUS

NexusCorporate
Business Park,
Melbourne

160rooms
20200pening
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TRIBE
ROLL OUT

PER/ADL/MEL/SYD/BRI
NYC/MDR/LAX/BRC/SFL/ e
WLG/AUK/LDN/SFE/ICHG/ oo sies e ute

airports, and more will be

/ / / / targetedfor newopportunities

I I M F M l \M S J M K M S P Global expansion will reach
from Australiato Europe the

MUE/BNE/SHG/PVG/ENQ/ v et

global network of 100+ hotels

MDR/MIA/PAR/RIO/HKG/ ...

Preferred growth opportunities
will be:

SAO/BAH/MEX/SIN/IFRHF s vemsenens v

Agreements
A Mostly new built and select
refurbishments

TRIBE 20| WHY INVEST IN TRIBEETWORK & PIPELINEEBRUARY 2019




DEVELOPMENIRITERIA

HOTELS

RESORTS

TRIBE

AAA ultra city
centerlocation,
historic
conversion

WORLDWIDE

RECOMMANDEBTUMBER

oF ROOMIIEEEAUNEUY

122¢ 300

15¢20sgm 17¢22sgm

ROOM AVERAGE S

30¢ 40sgm 35¢ 45sgm

TGFA/ROO
RECOMMANDEBTUMBER

oF RooM IR

120 and +

17¢22sgm+
balcony

20¢ 25sgm+
ROOM AVERAGE S balcony

35¢ 45sgm 40¢ 50sgm

TGFA/ROO

FOOD &
BEVERAGE

Public area concept:

3-5 Lounge Living Zones

Café / Bar

Grab & Go Station

Casual Dining

Reheat Kitchen

Coworking spaces

Retail space

Enhanced F&B Offer for ASPAC &
Middle East & Africa

WELEBEING  SwimmingPool (nice to have)

Gymrequired

MEETINGS Meeting Roomgloseto Public

Areas concept preferable

21| WHY INVEST IN TR|IBEETWORK & PIPELINEEBRUARY 2019

PRIME SECONDARY AIRPORTS
LOCATIONS LOCATIONS SUBURBS

INTERNATIONAL

CAPITALSEY ° o ®

CITIES & RESORTS

MAJOR DOMESTIC ° °

DESTINATIONS

OTHER CITIES &

ATTRACTIVE

TOURISTIC L

DESTINATIONS




A SOPHISTICATED SANCTUARY

ARRIVAL ROOM

biiziz B B Y]
Rfif R 1l"l'l'i‘li
G G
1111 HEE l [

Tl
_
izl B =5 ‘:&w - 7%

APPROACH /ENTRYCHECK IN RETAlL BATHROOM

CREATIVE COMMONS

GRAB & GO

LIFT HOBBIES LOUNGES WORK/PLAY/EAT CAFE & BAR

TRIBE
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DECORATION

COURTYARD
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pOrted
barista
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AWorkspaces
ALimitedretail for pop-ups
ACuratedlibrary

AMobne office with free
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SMALIFOOD& BEVERAGE
FOOTPRINT

At the core of our communal
spacesis our coffee, bar and
dining offering With boutique
buffet breakfast,simple all day
dinning and curatedgrab & go
offer, our fresh, simple and
affordable menu can be
enjoyed throughout all our
casualiningspaces

A Compact kitchen size

A Affordable Grab & Go open 24/7
A Simple All Day Dining menus

A Boutique buffet breakfasts

A Café by Day & Bar by Night

A Seriouslyood coffee

A Signature cocktails + craieers
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SMART
ROOMS

Roomsizefrom 17to 22sgm

RoomHighlights

Highend bathroomamenities

Tribesignaturerobe

Designeworkspace

USBchargingports

Chilledbottled water on arrival

OvernightEssentials
Tribesignaturebed andluxelinens

TribeDreamyMattress

Freeunlimited WiFi

40¢ FlatScreerSmartTV

Freemovieson demand

In-room safe

Coffeeand Tea

Mini fridgeto stockasyouwish
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BRANDING
& COMMUNICATIONS

CONGIERGE
i HOBSTER-
FREE WI-FI FOIESRAS

TROUSER-PRESS- SRR
COMFY BED FRESH SALAD

TRIBE

MY-SPAGE
TWITTER

~FRENBSTER-
INSTAGRAM
FACEBOOK

HAND TOWEL
~SHEWER-H-

28| WHY INVEST IN TRIBE COMMUNICATION FEBRUAR?019

TOOTHBRUSH
HAIR BRUSH
SHOWER CAP
BODY WASH
SHNGOFER-BURE

[mc]




BRANDING
& COMMUNICATIONS

Tribe Perth
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SHORTLISTED *
BEST URBAN HOTELS AWARDS Wallpaper

TRIBE_HOTELS e els - 4
We're a tall drink of water... If we do say so ourselves
\

PRI T T N

aos Wallpaper®

sssssssss
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ACCORHOTEDESTRIBUTION

ACORHOTECHFFERS110GLOBADISTRIBUTIGMRTNERSHIREBBESMARKETONDITIONS
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France

Wroclaw, Poland

Rabat, Morocco

E

Sao Paulo, Brazil
o o

Bangalore, India
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Dalian, China
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Sydney, Australia
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Jakarta, Indonesia
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The Central
ReservatiorBystem
(CRSyenerateson

average

66%
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“global @ HanaTour
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FLIGHT' Jae
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touricoholidays

online

TRAILFINDERS

A 7

I Hotel Tonight

JUMILA
TRAVEL

Break

trivago @ sunhotels

. BRITISH AIRWAYS -
Holidays

#PRESTIGIA
&5 AL L % B
HRS

The Hotel Portal

SPECIAL TOURS

SA©

Tablet.

trlpadwsor c’zb make .tl’lp

MIKI TRAVEL

C RS AR
CNbooking
hco@

d\\;\of\

lastminute.com

eDreams ODIGEO 3
a\ ‘ ave!

Booking.com FCM

TRAVEL
SOLUTIONS

- I a
P nsOY“’
W E @ Ctrip coh o

PARTNERS BCD'stravel

ruovs @ HQG

Carlson
Wagonht

0| TRAVEL
St Leances
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GDS / IDS

RateTlger
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LECLUBACCORHOTELS

ACCORHOTEQ®/NSTHEMOSTPOWERFUNTERNATIONRROGRAMME GUESTENTRIC
Northern A worldwide
Europe programme:
Loyaltymembers- Worldwide 3500 ho%((e)lsb irra]ml%sc
countries

® Huazhu loyalty programme
®m FRS loyalty programme
m Le Club AccorHotels

Freeenrollment
100% web based
programme
Partnerships with
large Airlines loyalty
programme:Skyteam
One World, Star
FEtf AL

i 10 . 14 . . >53 MILLION

LE CLUB ACCORHOTELS
2012 2013 2014 2015 2016 2017 2018 MEMBERS WORLDWIDE REPRESENTS
34.6%
+27,700 OF ALL ROOMNIGHTS

MEMBERS EVERY DAY

D
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