
Live Limitless
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a blessed industry…



growing



a massive transformation

Brands Gross volume (€)Talents



to create an ecosystem of Augmented Hospitality



Across all segments & geographies



Strong leadership 



A resilient and well-balanced portfolio 



2018 marked a turning point for Accor
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Leverage our unique “Augmented hospitality” ecosystem



Guest expectations 















Guest expectations 

They want it all…





Today…



One single platform delivering ALL of Accor, ALL for you
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New Premium Status

Enriched Benefits Partnerships & Experiences

New brand identity



New Premium Status

Enriched Benefits Partnerships & Experiences

New Identity & Branding Strategy

New Premium 
Status



Premium status levels

A new Elite level Tier, Diamond, 
starting at 26k status points

A new invitation-only tier 
providing our best level of recognition and rewards



New Premium Status

Enriched Benefits Partnerships & Experiences

New brand identity



New Premium Status

Enriched Benefits Partnerships & Experiences

New Identity & Branding Strategy

Enriched Benefits





12 more brands



places to enjoy great restaurants & bars



even without a stay





New Premium Status

Enriched Benefits Partnerships & Experiences

New Identity & Branding Strategy



New Premium Status

Enriched Benefits Partnerships & Experiences

New Identity & Branding Strategy

Partnerships
& Experiences



partnerships anchor ALL in our member’s day-to-day 



Everyday



EVERYDAY



On the move



ON THE MOVE



ON THE MOVE



Everywhere



EVERYWHERE

Listening to our guests…





EVERYWHERE







EVERYWHERE











New Premium Status

Enriched Benefits Partnerships & Experiences

New brand identity



New Premium Status

Enriched Benefits Partnerships & Experiences

New Identity & Branding Strategy

New Identity
& Branding Strategy
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With an integrated ecosystem of world class brands and loyalty 



to drive business impact



planned throughout the year 







Paris Fashion Week Launch Event



Deliver the brand promise across the customer journey

Live
The French

Way



by

At exceptional sites 
from the UNESCO 
World Heritage list

A bespoke 
French culinary 
experience

An exclusive chef’s 
table by Yannick 
Alleno







new brand platform -



Throughout the customer experience

PRODUCT PROGRAM PEOPLE PROMOTION





Traditional Life Moments





The new Accor is focused on two objectives



brands, loyalty, partnerships
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