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Brand

OVERVIEW

This is a new kind of hospitality,
grounded in the spirit of discovery, 

the fantasy of nightlife
and adventure of connection.

‘A Tribe called HYDE’
‘Anything can Happen’

‘Welcome Home’
‘In The Know’

HYDE is a balance of of an unexpected 
home away from homeplayful boldness and 

the comfortable aesthetic 

Unexpected & Layered

Bold with Attitude

Seductive & Artful

2005
ACE

THE STANDARD
TRIBUTE

JOIE DE VIVRE
CANOPY

VOCO / INDIGO 

COMMUNITY

HOMEY 

LOCAL

A Heady House of Seduction & Comfort

MOTTO

established

STRAPLINES

Design style

VALUES

Design principles

Comp. set

missionSignatures

The HYDE Host
Eclectic Living Room

Endless Sofa
Garden of Eden

Hyde Away
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LUXURY

COMFORT

RELAX/RECHARGE HIGH ENERGY

MORGANS 

ORIGINALS

Mama Shelter

Canopy Ace

The Hoxton

EDITION

ANDAZ

1Hotels

W Hotels

Aloft

Citizen M

Generator

Hostels

Freehand

The Standard

MOXYTRIBE

Tribute Joie de Vivre

Kimpton

SO/

25h

21C

greet

JO&JOE

Four SeasonsRosewood

Ritz Carlton

Faena



BRAND MARKERS:

LOBBY



ICONIC ELEMENTS:

EXPERIENCE & 

AMENITIES

Through strategic collaborations and unassuming 

service concepts, every touchpoint of the Hyde Hotel 

experience offers an opportunity to delight and 

inspire guests in a way that only Hyde can. 

Also, in keeping with Hyde’s innovative and far-reaching 

success with vertical integration, these amenities would 

all be available for purchase, offering guests the 

opportunity to bring their favorite elements of the Hyde 

experience home with them.
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The hyde

Look & feel
A strong day-to-night transformation is key to the 

HYDE ambience and atmosphere

Warm timbers, 

vintage leathers, 

eclectic styling & 

comfy furniture, 

create a homey, 

comfortable 

HYDE aesthetic



DESIGN

COLLABORATORS

ANDA ANDREI 

DESIGN
ANDA ANDREI

TRISTAN 

PLESSIS

HGX DESIGN
HAL GOLDSTEIN

STARCK
PHILIPPE STARCK

SUNDUKOVY 

SISTERS

AOMA 

ESTUDIO

ROCKWELL 

GROUP

DESIGN 

AGENCY



VISUAL IDENTITY

COLLATERAL & 
merchandise

E v e r y t h i n g  Yo u  N e e d

N o t h i n g  Yo u  D o n ’ t



PROGRAMMING A PROPERTY

With our diverse portfolio of Hotels, Residences, Restaurants, and Nightlife, 
we will work with you to maximize the potential of your development. And we 
will oversee every facet of the operation to ensure a return on investment that 
continues to grow throughout our partnership.

property

programming

HYDE

HYDE Living

Ciel 

Cleo
Fi’lia
Leynia
Diez y Seis
Bottega di Carna
*

HYDE BEACH 
Privilege

Hudson Tavern
Perq Café
18Hours
*

*OR an Ennismore Restaurant & Bar concept appropriate to market



DEVELOPMENT 
BRAND CRITERIA

EUROPE WORLDWIDE

RECOMMENDED

NUMBER OF ROOMS
150 and + keys 150 - 300 keys

ROOM AVERAGE SIZE 20 - 28 m² 24 - 32 m²

TGFA / ROOM 50 - 60m² 60 - 70 m²

RECOMMENDED

NUMBER OF ROOMS

120 and + keys 100 – 300 keys

ROOM AVERAGE SIZE 28 – 40 m² + balcony

TGFA / ROOM 60 - 80m² 80 – 110 m²

FOOD & BEVERAGE

• 1 Ennismore Lifestyle F&B outlet

• 1 Bar / Lounge

• 1 Destination 3 meal restaurant

WELLBEING

• Ciel Spa (on market demand)

• HYDE Pool* (highly preferable)

*Resort to have 2 pools, (1x Family 1x HYDE Beach Club)

• Fitness Center (on market demand)

MEETINGS
• Meeting rooms (on market demand)

• Ballroom (on market demand)
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PRIME 

LOCATIONS

SECONDARY

LOCATIONS

AIRPORTS

SUBURBS

CAPITALS 

KEY CITIES & 

RESORT

DESTINATIONS

MAJOR DOMESTIC 

DESTINATIONS

OTHER CITIES & 

ATTRACTIVE 

TOURISTIC 

DESTINATIONS



HYDE LIVING MUNICH AIRPORT

THE HYDE FOOTPRINT & PIPELINE

MEA AMERICAS ASPAC EUROPE TOTAL

OPERATING NETWORK

460 keys

2 hotels

460 keys

2 hotels

COMMITTED PIPELINE

276 keys

1 hotel

150 keys

1 hotel

277 keys

1 hotel

230 keys

1 hotel

933 keys

4 hotels

LOI PIPELINE

90 keys

1 hotel

1 052 keys

3 hotels

520 keys

2 hotel

1 662 keys

6 hotels

HYDE MIDTOWN, MIAMI
HYDE HOLLYWOOD, FL (RESIDENCES)
HYDE BEACH HOUSE (RESIDENCES) HYDE DUBAI BUSINESS BAY

HYDE MAZATLAN

HYDE HOI AN



HYDE DUBAI, BUSINESS BAY, UAE

F+B Outlets: (5) Cleo, Perq Café, Katsuya, Hudson Tavern, HYDE Pool Bar

Amenities: Ballroom, Meeting Rooms, Spa

ID Designer: CQS (Milan), Tristan Du Plessis (South Africa)
Opening  

Q4 2021

Keys: 267
Room size: 36m2



HYDE MAZATLAN, MEXICO

F+B Outlets: (4) All Day Dining, Lobby Bar / Lounge, Pool Bar & Grill, Spec Bar

Amenities: Event Space, Spa w/ 6 treatment rooms, Fitness, Kid’s Club

ID Designer: AoMA Estudio
Opening  

Q4 2023

Keys: 150 & 50 BR
Room size: 29 – 31 m²



HYDE LIVING LACAMPUS MUNICH AIRPORT, GERMANY

F+B Outlets: (4) All Day Dining, Bar, Hyde Away, Lobby Lounge + Breakfast offer

Amenities: Fitness Center

ID Designer: JOY Design
Opening  

Q4 2024

Keys: 230
Room size: 21,5 - 33 m²

WIP – not final image



HYDE HOI AN, VIETNAM

F+B Outlets: (4) Hyde Beach Club, Perq Café, Hyde Kitchen & Cocktails, Hyde Lounge

Amenities: 2 meeting rooms, Function Space

ID Designer: Elenberg Fraser 
Opening  

Q4 2024

Keys: 277 + 247 BR
Apartment size: 115 m² + 27m² terrace




