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Mercure Riga Centre - Latvia Mercure Jakarta Simatupang - Mercure Sydney - Australia
Indonésia

MERCURE, THE NWORRAEESTSHOTEL CHAIN

Mercure combines the power of its 707 hotel international network spanning 53
countries, uncompromising quality standards world wide and genuine local
experiences (no two hotels are alike). These hotels blend into the areas surrounding
them, and cater to business and leisure travelers alike. Mercure is the second-
largest hotel chain in the midscale segment (outside North America), and the leader
in France (227 hotels), Germany (107 hotels), England (74 hotels), Australia (39
hotels) and Brazil (62 hotels). It is aiming to reach the 1,000 hotel mark over the next
4 years, opening one property per week, mostly through franchises.

707 hotels i 53 countries i 88 000 rooms
(June 30" 2014)

EUROPE
(excl.
France)
259 hotels

(36%)

FRANCE
227 hotels
(32%)

MIDDLE

EAST &
AFRICA ASIA
LATIN 69 hotels PACIFIC
AMERICA & 82 hotels

(10%)

CARIBBEAN
70 hotels
(10%)

(12%)

MERCURE IS MOVING INTO THREE NEW COUNTRIES IN 2014:

ARGENTINA, LATVIA AND ROMANIA
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Mercure Paris Arc de Triomphe Wagram Mercure Arbat Moscow, Russia Mercure Riga Centre, Latvia
France

MERCURE: A NEW LOOK INTERTWINING INNOVATION
AND AUTHENTIC CHARACTER

Mercure started writing a new page in its history

in 2013, when it kicked off a transformation
strategy 1T which it had mapped out extensively
with hoteliers T and is now rolling out an all-new
approach to midscale hospitality. It is based on
hotels which provide a unique and differentiating
experience i i harmony with people and p| ac e
and a completely redesigned value proposition:

- The new lobbies are inviting living areas where
hoteliers and their guests can mingle naturally.

- The Food & Beverage services combine
traditional and trailblazing touches.

- READYTOWORK by Mercure, an exclusive
feature devised for business people on the
move 1 and an unrivalled amenity in France i
is now available. A worldwide development
is planned for the next few months.

- A collection of modern outfits for all team
members.

- Me r c uuneomromising pledge to achieve Mercure Poitiers Centre, France
superior quality standards across its network.
No other midscale hotel chain can match this
program i the fMercure Quality Guar anit ee 0
which places prompt response and service at
the core of g u e sekpsri@nces.
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Mercure Nantes Central, France Mercure London Bridge - Londres T Mercure North Pattaya - Thailand
United Kingdom

A LOBBY CONCEPT THAT FOSTERS INTERACTION

The traditional perfunctory reception areas have become welcoming living spaces after a
7-month project to fine-tune an unprecedented concept in midscale hotels. The reception
desk, which stood as a barrier between teams and customers, has vanished and been
replaced by friendlier one-to-one exchanges. Hoteliers use tablets to fast-track check-in
and can hence spend more time treating customers to a friendlier welcome.
Receptionists invite guests to sit at a dining table or other sitting area, where they will
feel more A aht 0 meby the bar and restaurant. This project has been rolling out and
since April 2013 and is appearing in every hotel we refurbish or open.

Mercure Paris Montmartre Sacré C1 u,r
France
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Mercure Resort Queenstown - New Zealand Flavors from the cellar Mercure Poitiers Centre - Erance

MERCURE FOOD & BEVERAGE:
CONTEMPORARY CUISINE INSPIRED BY LOCAL FLAVORS

Exploring and enjoying a variety of local culinary treats is part of visiting a city and its
surrounding region, and Mercure chefs take pride in featuring local recipes made with local
produce and up-to-the-minute twists, along with more classic choices. The invariably tasty
local specialties, both gastronomic or light, are in the spotlight from the breakfast buffet to

dinner.
Mercure Food & Beverage concepts

Mercure richness comes from its glocal initiatives around Food & Beverage and offers
attractive and authentic regional dishes. Mercure has created Food & Beverage concepts to
cater to g u e sriew @nd emerging preferences. For example, in France three Lounge
concepts have been created: the Cuisine Lounge, welcome the guests to help themselves in

a home-away-from-home kitchen; the Restaurant Lounge revisits traditional treats in a new

light and the Bar Lounge is all about friendly atmospheres to share and enjoy trendyi ni bbbl es

in a cozy setting.

Mercure is also serving irresistible food and wine tandems with its new fivins Gour mand s o

concept available in France. Directly inspired by the now well-known i ¢ ado®mando jt
includes three sweet or savory treats, called fiGrignotisesdo combining tastefully with the
wine that guests choose.

Furthermore, in Poland, the Winestone concept offers a new experience to customers,
based on a quality wine selection and authentic meals served on a stone boards. These

concepts are appearing in glocal hotel we revamp.

Mercure hotels worldwide also offer similar concepts about wine and regional dishes in order

to place pleasure and conviviality at the heart of its signature.
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Mercure Club Sandwich Mercure Lyon Centre Saxe Lafayette, Flavors from the cellar
France

Cave & Saveurs 1 Flavors from the Cellar

This b r a ntiésowsth the world of wine go back 30 years. The wines in the Flavors from the
Cellar wine list feature a selection of 60 treats with regional gems in pride of place. Guests,

in other words, can discover and enjoy local wine flavors anytime i and at a nice price!

Me r c uFKlamadbssfrom the Cellar is now available in 9 countries and will be available in 14
countries by the end of January 2015 and the goal looking further down the road is to stretch

it to all countries where the brand runs hotels and wine is embedded in the local culture.
Local breakfasts

Breakfasts at Mercure have also been rearranged around two fundamental notions:
uncompromising quality and local roots, in the form of local specialties. By the end of the

year, guests will be enjoying treats from the region they are staying in.

9ouelH anakese
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Mercure Josefshof Wien - Austria Mercure Qu e e hldiet Cheltenham, Mercure Riga Centre, Latvia
United Kingdom

COZY, CONTEMPORARY ROOMS

The sober lines and natural materials in the rooms envelop guests in a relaxing atmosphere,
and the warm color schemes and comfortable seating help customers to feel at home.
Mercure rooms are authentic, in a contemporary way, and have locally inspired touches :
decorative motifs, prints, pictures, furnitureé The rooms are also eminently practical i the
lighting and seating are perfect for working as well as unwinding i and connected via
broadband Wi-Fi internet access in hotels worldwide and plenty of power outlets right where

guests need them.

In a bid to accommodate g u e swargséand needs, the brand has also introduced 6 Pr i vi | ~— g
rooms with an array of additional amenities including bathrobes, espresso machines, soft

drinks and many other caring touches adding up to an even higher level of service all around.

The bed stands majestically in a prime spot in each room, and is fittingly festooned with

pillows, comfy duvet, a decorative counterpane and two decorative cushions.

Customers who prefer a late dinner can call room service to enjoy a meal in their room from

6.30 am to 10.00 pm any day.

RISSNY - MOISO Teqly 1ndIa|N
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