
Introducing 

Accor’s New Corporate Website

A transformed digital experience that  

brings the Group’s Purpose to life



Website Annual Performance

Fast Facts

Group.Accor.com 
Group.Accor.com serves as the global hospitality Group’s corporate 
website, providing external audiences (hotel owners, hotel developers, 
suppliers in the hospitality industry, prospective hotel employees, guests, 
etc.] with a central hub for understanding the Group, its global hospitality 
strategy, brand portfolio of properties, and activities. The website provides 
deep insights into partnership opportunities, business models, financial 
performance, the latest news, and relevant stories.

As a pivotal global interface connecting a diverse ecosystem of highly 
qualified stakeholders within the hospitality industry, the platform 
demonstrates substantial reach through an impressive annual volume 
of 2.9 million page views and 1.7 million unique visitors, with 75% of traffic 
conducted in English. 

This high-level engagement underscores the website’s critical role in 
delivering strategic messaging to a qualified audience.

Key Audiences
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Data period: Jan 1 – Dec 31 2024

https://group.accor.com/en


Objective & Approach
Bringing the Group Purpose to Life

Embody  
Connections 

Improve User 
Experience

Showcase the Group 
Purpose & Identity

The Why Behind The Revamp

Connecting to our responsible commitments
Since phase one through to present day, the 
website is anchored in sustainable digital 
practices scoring 75/100 in eco-conception by 
Fruggr (01/2026).

Human Touch
A key part of our strategy is to feature the 
enriching human presence throughout all 
pages to support storytelling with actual Accor 
employees, clients, and partners in order to 
emphasize people first.

Content Strategy
Communicate the Group Purpose themes 
(Pioneering, Responsible Hospitality, 
Connections, Human Touch) as much as possible 
through a wealth of topics and narrative pillars 
throughout the site.

Optimize Delivery
Lighten overall content and the website’s overall 
structure to enable easier overall navigation 
and deliver a simple yet refined, impactful 
“wow” experience, giving key messages more 
impact.

Enhance User Engagement
Increase stickiness through number of articles 
read, encourage return visits, and overall time 
spent on site.

Encourage Deep Linking 
Push cross-linking pages to drive visitors deeper 
into the website via internal linking, calls to 
action, and user flow/pathing.

Reinforce Group Voice 
Strengthen perception of Accor as a pioneering 
hospitality leader.

Improve Aesthetics 
Offer a modern and premium showcase of 
Accor’s vision, activities, and value.

Less is More 
Streamline the structure and reduce the 
number of pages by 50%+ to deliver a more 
focused and powerful message.

Communicate & Inspire 
Bring to life the stories of the people, initiatives, 
and hotels which make up Accor on a global 
basis.

Traditionally, hotel group 
corporate websites are 
essentially an official 
brand showcase, where 
credibility is the priority 
with conventional 
sitemaps and layouts, 
limited innovation, and 
a measured, generic 
tone of voice. They are 
quite conservative and 
feature standardized 
brand pages, a 
property portfolio, and 
straightforward facts 
versus emotionally-
driven content which 
encourages human 
connection. Accor 
scrapped that template 
and pioneered its own 
format. 



Unparalleled range. Beloved brands.
At the heart of our hospitality ecosystem is the industry’s richest portfolio of brands: 45+ leading
hotel brands tailored to evolving ways of traveling, working, and living. We have built global
prominence and market leadership with our Premium, Midscale & Economy brand powerhouse
and our curated Luxury & Lifestyle brand collection, designed to meet the expectations and needs
of all types of guests.

SEGMENTS

All Brands Luxury Lifestyle Premium Midscale Economy

SORT BY

LOAD MORE BR ANDS

Get the Latest News from Accor
Subscribe to keep up to date with what's happening at Accor - our latest news, stories and insights
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Orient Express
The iconic brand that evokes the
grandeur and elegance of the
Golden Age of Luxury Travel.

DISCOVER

Raffles
Places of endless possibility where
ideas are born, history is made and
stories and legends are created.

DISCOVER

Banyan Tree
Each Banyan tree sanctuary is
anchored in local community and
lush nature, awakening emotions by
evoking the senses.

DISCOVER

Fairmont
Where meaningful connections,
genuine traditions, and
unforgettable experiences come to
life.

DISCOVER

Emblems
A landmark collection of luxury
hotels, each with its own tale of
culture, creativity and craftmanship.

DISCOVER

Sofitel
Bringing French zest and inspiring
heartfelt encounters to the most
sought-after destintations
worldwide.

DISCOVER

MGallery
A unique boutique hotel collection,
founded on the vision that every
place has a soul.

DISCOVER

21c MuseumHotel
Ennismore

21c Museum Hotels pushes the
boundaries of both the museum
and hotel worlds to create a new
kind of travel experience.

DISCOVER

25hours Hotels
Ennismore

Inspired by the art, culture,
gastronomy and stories of its
surroundings.

DISCOVER

Homepage Brands And Experiences Our Hotel Brands

Our Hotel Brands
CURATING HOSPITALITY’S RICHEST PORTFOLIO

Unrivaled Portfolio
With over 5,700 hotels in 110+

countries, our portfolio of 45+ iconic
and beloved brands is unparalleled,

spanning geographies and
segments to attract a wide range of

travelers.

Innovative Expansion
We take the lead, accelerating in
growing market spaces with an

ever-evolving hospitality offering
including branded residential and

mixed use, all-inclusive resorts,
extended stay, and more.

Powerful Ecosystem
Our hotel brands are at the core of
a unique ecosystem of services and

hospitality experiences with ALL
Accor – our booking platform and
loyalty program – as its gateway.

Objective & ApproachStrategic Direction

Fewer menu entries (from 7 to 5) and  
fewer pages overall (-40%).

Nav Bar promotes easy understanding, 
immediate visibility of pages in each section 
upon menu click.

Connecting who the Group is and its strategy 
with Accor’s purpose, people, and sustainability 
commitments.

Increasing impact through cross-linking and 
connections.

Showcase a full hospitality ecosystem, 
including brands, experiences, and business 
solutions.

Site Structure
To achieve greater impact, 
the new site reflects the 
Group by integrating and 
clarifying its narrative, 
while providing easier, 
more efficient navigation 
to connect users with key 
messages and content.

BOOK NOW

WHO WE ARE OUR BRANDS & EXPERIENCES HOTEL DEVELOPMENT FINANCE NEWS & STORIES

FIND A JOB Search AC 46.510€ +0,43% ||| EN

WHO WE ARE

OUR BRANDS & EXPERIENCES

HOTEL DEVELOPMENT

FINANCE

NEWS & STORIES

BOOK NOW FIND A JOB

English French

40% 
Fewer pages
for shorter user journeys

Bringing the Group Purpose to Life

https://group.accor.com/en/brands-and-experiences/our-hotel-brands


Promising Scores  
on Key Criteria

Objective & ApproachConfirming our Direction 
Through Beta Testing

Main Results Identified
Website Structure 

Was understood and met expectations ( the hotel  
development section was refined according to feedback  
following the Beta Test ).

Look & Feel

Perceived as a strong, positive point and judged modern, 
premium, fresh, and aligned with the image of Accor.

Reinforced a Positive Perception of Accor 

For the vast majority of users (scores from ¾ to all), Accor was 
seen as premium, leading in hospitality, innovative, strong and 
trustworthy business partner/employer, and caring and human.

During site development, 
Accor carried out a Beta 
Test with 11 users from 
key groups—including 
prospective employees, 
investors, journalists and 
hotel owners—to refine the 
approach and assess how 
well the site met their needs. 

The testing focused on 
the macro-tree structure, 
navigation intuitiveness, 
user journeys, content 
comprehension and interest, 
and their reception of the 
new design and aesthetic.

7.5 / 10 	 For the clarity of information

8.5 / 10 	 For ease of use

8.5 / 10 	 For look & feel

Bringing the Group Purpose to Life



The Group PurposeEmploying Accor’s Purpose as the 
Guiding Principle for the Redesign

The guiding principle 
for every element of the 
digital transformation 
was our Group’s purpose: 

This was to be reflected 
holistically in everything 
we do from the look and 
feel to the content and 
the behind-the-scenes 
digital footprint.. 

The core guiding 
elements:

Pioneering the art of 
responsible hospitality, 
connecting cultures,  
with heartfelt care.

  Connections 
  Pioneering 
  Responsible Hospitality 
  Human Touch



https://www.linkedin.com/posts/accor_accors-new-corporate-website-activity-7437120075821821952-A17k?utm_source=share&utm_medium=member_desktop&rcm=ACoAABCSAakB0eAqdg32F6JVZ1ERy9u1wOheUO0


The Spinning Globe
A key feature of the website revamp is  
the spinning globe on the home page.  
This interactive element enables visitors to 
connect with Accor on multiple levels as  
they click the moving circles on the globe.

Pioneering hospitality. Fostering connections.
Across the globe, every day, our people, brands and hotels bring our global

vision to life: creating distinctive experiences, driving sustainable performance,
and boldly innovating what’s next. This is Accor – welcome to our world.

ALL STORIES BRANDS IN ACTION HEARTIST® STORIES CHANGEMAKERS INNOVATION

CONNEC TING COMMUNITIES,  ROOTED IN
HERITAGE | 25HOURS HOTEL DUBAI ONE
CENTR AL

Discover how Bedouin traditions meet modernity at this
vibrant hub, neighboring the world-famous Museum of
the Future.

READ MORE

CLOSE

Guiding Element    Connections

Key Features 
Global Connection 

Connects local initiatives, hotels’ stories, actions, 
and innovative efforts with a global audience while 
highlighting the geographic location of each action.

Heartists® Story Approach

To express what is to be a Heartist* to each  
one of them.

Dynamic Themes

The Globe is an interactive, animated showcase of 
stories that connects Accor’s pioneering global vision 
with concrete stories happening locally.

The new website is all about 
Connections 

Connecting with Accor and bringing the 
power of connections in hospitality to 
life. It is a unique and seamless digital 
communications experience designed 
to connect people, business value, 
experiences, cultures, and the present 
day with tomorrow in a meaningful way.

Our intent has been to offer a variety of 
ways audiences can connect with Accor 
through Attraction (elevating the group 
perception), Interaction (connecting 
users to Accor), and Impact (guiding with 
the right information in the right place). 

This was achieved through specific 
content areas of focus, content 
pillars (inspiring and forward-driven, 
embodying the people, and offering 
tangible proof/results) which mirror 
our group promise, tone of voice (bold, 
generous, and grounded), and how we 
want the audiences to feel (welcomed, 
inspired, empowered, and informed).

*	A Heartist combines ‘Heart’ and ‘artist’, referring to Accor’s team members.

https://group.accor.com/en


Connections is not 
limited to the Globe

It is a guiding principle 
embedded throughout the 
site, shaping how each page 
creates pathways to related 
content, stories and news —
based on the visitor’s intent 
and the topic at hand.

Guiding Element    Connections

Examples  
of How 
Connections  
is applied 

The bentos highlight stories, living content, 
documents connected to the page and the 
visitor’s interests and context, connecting 
them to engage further.

On the cards, we connect strategic narrative 
to real action examples.

Images cascade on brand pages to 
connect brand storytelling with hotel 
flagships, brand mood images, and mood 
keywords.

Tabs on brand pages, with examples of 
connecting brand pillars to real actions in 
hotels. 

Our global Development team helps bring your hotel project to life with
flexible opportunities across our brand portfolio, from luxury to economy.
Contact a developer in your region to maximize your project's potential.

Europe and North Africa

Americas

Luxury

EDOUARD SCHWOB

Senior Vice President Development Luxury
Americas

edouard.schwob@accor.com

MARK YOUNADAM

Vice President Development Luxury Brands West

mark.younadam@accor.com

NICOL A S MARTINEZ MATALL ANA

Regional Vice President Development Mexico &
Central America & Caribbean

nicolas.martinezmatallana@accor.com

abel.castro@accor.com ben.cary@accor.com

LUIS MIR ABELLI

Vice President Development Hispanic Countries

luis.mirabelli@accor.com

HENRIQUE MARTINS

Development Regional Director Brazil

henrique.martins@accor.com

ROMULO SILVA

Development Franchise Director Brazil

romulo.silva@accor.com

Middle East, Africa & Türkiye

Asia-Pacific

Greater China

Explore Further
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Homepage Contact Hotel Development Team

Contact Our Hotel
Development Team

Hotel Development
Learn what makes us the trusted
partner of choice for hotel owners and
investors around the world.

DEVELOP WITH US

How We Partner with You
Learn about our partnership models
and innovative development options to
build your project success.

SOLUTIONS FOR EVERY PROJECT

Our Hotel Brands
Explore our unmatched portfolio: 45+
brands spanning segments,
geographies, and travel styles.

OUR HOTEL BRANDS

BOOK NOW FIND A JOB AC 42.450 2.33% EN

WHO WE ARE OUR BRANDS & EXPERIENCES HOTEL DEVELOPMENT FINANCE NEWS & STORIES

Search

For contacts, we have the development 
teams’ valorization to create human 
connections and trust with the audience 
and prospective investors.

https://group.accor.com/en/hotel-development/solutions-for-every-project
https://group.accor.com/en/brands-and-experiences/our-hotel-brands/raffles
https://group.accor.com/en/group/sustainable-hospitality/sustainable-stays
https://group.accor.com/en/contact-hotel-development-team
https://group.accor.com/en/brands-and-experiences/our-hotel-brands/mgallery


Guiding Element    Pioneering

Key Features 
Design 

Clean visionary layout with distinctive hospitality images from 
Accor hotels from around the globe and components for clear 
and compelling storytelling.

Content 

Strong stories-first features to draw visitors in, showcase the 
pioneering leadership positioning and forward-thinking focus  
on hospitality trends, insights, and industry perspective-
driven stories to connect audiences to Accor.

Overarching theme 

Connect Accor’s purpose, strategy, people, and business 
within the hospitality industry.

Strategy 

Showcase Accor’s complete hospitality ecosystem 
including brands, experiences, and business solutions, 
while making it easier for prospective owners and 
investors to easily access information.

Contact journey 

Creation of a new and easier contact journey for all 
hospitality-related audiences of the website, reaching 
each specific need on only one page, via a personalized, 
dedicated journey.

What's your
request?

*All fields are
mandatory

You are

Get the Latest News from Accor

SUBSCRIBE
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ClientClientClientClient
Candidate orCandidate orCandidate orCandidate or
StudentStudentStudentStudent

Hotel Owner orHotel Owner orHotel Owner orHotel Owner or
HospitalityHospitalityHospitalityHospitality
InvestorInvestorInvestorInvestor

IndividualIndividualIndividualIndividual
ShareholderShareholderShareholderShareholder

FinancialFinancialFinancialFinancial
InvestorInvestorInvestorInvestor

JournalistJournalistJournalistJournalist

Contact Us

This element focuses on 
pioneering a new website 
format for Accor — and 
perhaps the hospitality 
industry at large. This was 
achieved with an ethos 
of simplicity, while still 
inspiring new ways to 
think about the future of 
hospitality through thought 
leadership and visionary 
content which positions 
Accor as an innovator and 
pioneering leader in the 
hospitality sector.

Less is  
More 

https://group.accor.com/en/group
https://group.accor.com/en/contact/contact-us?profile=null
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We have  
now officially  

achieved  
our target  
at 75/100

Optimized operations. 
Elevated experience.
From design to daily operations, we continuously strengthen our
sustainability standards. We are transforming the hotel stay at every level
from development to operations, designing hotels with sustainability in
mind from the outset, and delivering practical solutions to optimize daily
operations for our partners.

Our key initiatives in waste management, energy and water efficiency,
eliminating single-use plastics, and promoting a circular economy aren’t
just about sustainability – they are key drivers of operational excellence,
attuned to evolving guest expectations.

5,700
HOTELS

50%
OF OUR HOTELS ARE
ECO - CERTIFIED

88%
OF HOTELS HAVE
ELIMINATED 50+
SINGLE-USE
PL A STIC PRODUC T S

How We Optimize Resource Management
Discover some of the initiatives and innovations reducing our environmental impact.

A Selection of Our Eco-Design Hotels
Discover a selection of our initiatives and innovations for a more sustainable hospitality.

Our Eco-Certified Hotels
Discover insights from the General Managers of some of our eco-certified hotels.

Our Key Documents
Access and download our publications and resources.

05.12.2024

Accor Circular Economy
Policy

DOWNLOAD (2.85 MB -
PDF)

05.12.2024

Accor Water Policy
DOWNLOAD (1.97 MB -
PDF)

05.12.2024

Accor's Climate Policy
DOWNLOAD (2.87 MB -
PDF)
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Optimizing Resource Management
Reducing our impact. With over 5,700 hotels across 110 countries, we recognize our
reliance on resource consumption and responsibility in waste management.

Energy EfficiencyEnergy EfficiencyEnergy EfficiencyEnergy Efficiency

On average, our hotels consumed 269 kWh/m  of energy per occupied room in 2024, a
4% reduction compared to 2023. To improve energy efficiency and reduce our carbon
footprint, we continuously implement tailored measures for each hotel to enhance
conservation, boost efficiency, and accelerate the transition to renewable energy.

Water ConservationWater ConservationWater ConservationWater Conservation

Our hotels consume an average of ~500 liters of water per occupied room. From guest
bathrooms to laundry services, swimming pools, and landscaping, water plays a
fundamental role in our operations. Evaluating this dependency and addressing its
effects is a crucial step towards more sustainable water management.

Waste ReductionWaste ReductionWaste ReductionWaste Reduction

Our Circular Economy strategy relies on the well-known concept of “refuse, reduce,
reuse, repair, recycle” – (re)designing hotels and rooms with the Design & Technical
Services team, adapting operations, managing products’ end of life, and setting new
standards.

THE SEBEL SYDNEY MARTIN PL ACE, AUSTR ALIA

Setting New Standards in Eco-Design
Reimagining hotels. Building sustainable hotels secures long-term asset value while
meeting the expectations of today’s guests. We aim to embed sustainability from the
outset, accompanying and guiding hotel owners in designing sustainable properties.

Sustainability CriteriaSustainability CriteriaSustainability CriteriaSustainability Criteria

A part of our brands now integrate 50 sustainability criteria into their standards
alongside technical requirements aligned with LEED and BREEAM certifications,
ensuring that sustainability is embedded from the very start of a hotel project. Beyond
construction, we support owners with an ESG dashboard with extra-financial
performance, helping prioritize initiatives that deliver both impact and value.

DISCOVER MORE

SO/ MALDIVES

Accelerating Eco-Certification
Certified sustainable. According to a study conducted with Booking.com, 76% of
travelers say they want to travel more sustainably. They no longer just want to be
informed but want to experience committed and engaged travel. Through strategic
partnerships with multiple leading international certification labels including Green
Key, Green Globe, and EU Ecolabel, our goal is to of eco-certify our entire hotel
portfolio.

Meeting a Growing Guest ExpectationMeeting a Growing Guest ExpectationMeeting a Growing Guest ExpectationMeeting a Growing Guest Expectation

In 2024, the number of our eco-certified hotels tripled, rising from 480 in 2023 to
2,000. This robust growth has allowed us to reach 50% in 2025.

Certifications increase the visibility of our hotels and attract guests who value
sustainability. They are based on a strict commitment, with rigorous criteria,
independent audits, and annual renewal. This third-party control ensures Accor’s
environmental credibility and compliance.

PULLMAN PHUKET ARCADIA ,  THAIL AND

Homepage Group Sustainable Hospitality Sustainable Stays

Sustainable Stays
DRIVING SUSTAINABILITY FROM DESIGN TO OPERATIONS

ECO-INNOVATION FOR ENERGY
EFFICIENCY

WATER SELF-SUFFICIENCY AT
RAFFLES BALI

MINIMIZING WASTE AT MEETINGS
AND EVENTS

LEADING THE WAY IN ECO-DESIGN

Mercure Katowice - Poland

LOW-CARBON DESIGN

JO&JOE Gentilly, France

SETTING STANDARDS

Sofitel Dubai The Palm - UAE

GREET HOTEL LYON CONFLUENCE,
FRANCE

PEPPERS SILO HOTEL
LAUNCESTON, AUSTRALIA

VIE HOTEL BANGKOK, MGALLERY
COLLECTION, THAILAND

Responsible Food Model
Discover how we are building a more
sustainable food model.

RESPONSIBLE FOOD MODEL

Destination Stewardship
Discover how we protect our local
communities, ecosystems, and cultural
heritage.

DESTINATION STEWARDSHIP

All About Accor
Discover the Accor essentials – our
purpose, our activities, and the core
elements that set us apart.

ACCOR AT A GLANCE

Guiding Element    Responsible Hospitality

Key Features 
To improve our score and recognize the fact that 60% of our 
corporate audience still visits on the desktop, the revamped 
website focuses on:

A lighter, environmentally conscious design that is both 
contemporary and timeless.

Navigation: simple Nav Bar with 5 buttons /
topics only (7 in previous version) to improve UX.

Website size: 40% fewer pages.

Focused on eco-friendly tech development to 
minimize website size and environmental impact.

Fewer pages for shorter user journeys.

Shorter page lengths for faster loading.

Reducing the number of components, images, 
videos and colors, and making the ones 
remaining lighter.

A cutting-edge IT new headless CMS platform.

For Accor, Responsible 
Hospitality extends far 
beyond sustainability at 
our hotels—it shapes the 
Group’s narrative and its 
core corporate platforms. 
The new website embodies 
this commitment through 
rigorous eco-design 
principles throughout  
the project and a targeted 
eco-conception score of 75%. 

Data from Fruggr audit in 01/2026  

Optimized operations. Elevated
experience.

From design to daily operations, we
continuously strengthen our sustainability
standards. We are transforming the hotel
stay at every level from development to
operations, designing hotels with
sustainability in mind from the outset, and
delivering practical solutions to optimize
daily operations for our partners.

Our key initiatives in waste management,
energy and water efficiency, eliminating
single-use plastics, and promoting a circular
economy aren’t just about sustainability –
they are key drivers of operational excellence,
attuned to evolving guest expectations.

5,700
HOTELS

50%
OF OUR HOTELS ARE ECO - CERTIFIED

88%
OF HOTELS HAVE ELIMINATED 50+ SINGLE-USE

PL A STIC PRODUC T S

How We Optimize
Resource Management
Discover some of the initiatives

and innovations reducing
our environmental impact.

PREV NEXT

A Selection of Our
Eco-Design Hotels

Discover a selection of our
initiatives and innovations for
a more sustainable hospitality.

PREV NEXT

Our Eco-Certified Hotels
Discover insights from the General Managers

of some of our eco-certified hotels.

PREV NEXT

Our Key Documents
Access and download our

publications and resources.

05.12.2024

Accor Circular Economy
Policy

DOWNLOAD (2.85 MB - PDF)

05.12.2024

Accor Water Policy

DOWNLOAD (1.97 MB - PDF)

05.12.2024

Accor's Climate Policy

DOWNLOAD (2.87 MB - PDF)
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THE SEBEL SYDNEY MARTIN PL ACE, AUSTR ALIA

Optimizing Resource
Management

Reducing our impact. With over 5,700 hotels
across 110 countries, we recognize our reliance on
resource consumption and responsibility in waste

management.

Energy EfficiencyEnergy EfficiencyEnergy EfficiencyEnergy Efficiency

On average, our hotels consumed 269 kWh/m  of
energy per occupied room in 2024, a 4% reduction

compared to 2023. To improve energy efficiency
and reduce our carbon footprint, we continuously

implement tailored measures for each hotel to
enhance conservation, boost efficiency, and

accelerate the transition to renewable energy.

Water ConservationWater ConservationWater ConservationWater Conservation

Our hotels consume an average of ~500 liters of
water per occupied room. From guest bathrooms

to laundry services, swimming pools, and
landscaping, water plays a fundamental role in our

operations. Evaluating this dependency and
addressing its effects is a crucial step towards

more sustainable water management.

Waste ReductionWaste ReductionWaste ReductionWaste Reduction

Our Circular Economy strategy relies on the well-
known concept of “refuse, reduce, reuse, repair,

recycle” – (re)designing hotels and rooms with the
Design & Technical Services team, adapting

operations, managing products’ end of life, and
setting new standards.

SO/ MALDIVES

Setting New Standards
 in Eco-Design

Reimagining hotels. Building sustainable hotels
secures long-term asset value while meeting the
expectations of today’s guests. We aim to embed
sustainability from the outset, accompanying and

guiding hotel owners in designing sustainable
properties.

Sustainability CriteriaSustainability CriteriaSustainability CriteriaSustainability Criteria

A part of our brands now integrate 50
sustainability criteria into their standards alongside

technical requirements aligned with LEED and
BREEAM certifications, ensuring that sustainability

is embedded from the very start of a hotel
project. Beyond construction, we support owners

with an ESG dashboard with extra-financial
performance, helping prioritize initiatives that

deliver both impact and value.

DISCOVER MORE

PULLMAN PHUKET ARCADIA ,  THAIL AND

Accelerating Eco-Certification
Certified sustainable. According to a study

conducted with Booking.com, 76% of travelers say
they want to travel more sustainably. They no
longer just want to be informed but want to
experience committed and engaged travel.

Through strategic partnerships with multiple
leading international certification labels including
Green Key, Green Globe, and EU Ecolabel, our goal

is to of eco-certify our entire hotel portfolio.

Meeting a Growing Guest ExpectationMeeting a Growing Guest ExpectationMeeting a Growing Guest ExpectationMeeting a Growing Guest Expectation

In 2024, the number of our eco-certified hotels
tripled, rising from 480 in 2023 to 2,000. This

robust growth has allowed us to reach 50% in 2025.

Certifications increase the visibility of our hotels
and attract guests who value sustainability. They
are based on a strict commitment, with rigorous
criteria, independent audits, and annual renewal.

This third-party control ensures Accor’s
environmental credibility and compliance.

Sustainable Stays
DRIVING SUSTAINABILITY

FROM DESIGN TO OPERATIONS

ECO-INNOVATION FOR
ENERGY EFFICIENCY

WATER SELF-SUFFICIENCY
AT RAFFLES BALI

LEADING THE WAY IN ECO-
DESIGN

Mercure Katowice - Poland

LOW-CARBON DESIGN

JO&JOE Gentilly, France

GREET HOTEL LYON
CONFLUENCE, FRANCE

PEPPERS SILO HOTEL
LAUNCESTON, AUSTRALIA

Responsible Food Model
Discover how we are building a more
sustainable food model.

RESPONSIBLE FOOD MODEL

Destination Stewardship
Discover how we protect our local
communities, ecosystems, and
cultural heritage.

DESTINATION STEWARDSHIP

https://group.accor.com/en/group/sustainable-hospitality/sustainable-stays
https://group.accor.com/en/group/sustainable-hospitality/sustainable-stays


Authentic connection. 
Heartfelt care.
People are at the heart of our purpose and drive our business. It’s our
genuine care for people – our guests, team members, owners and
partners, and local communities – that sets us apart.

Our teams bring our passion for service to life, crafting distinctive
experiences and creating authentic connections. Together we have
created an open-hearted culture that welcomes everyone, celebrates
diversity, and values every individual and their role in our success. As
industry leaders, we embrace our social responsibility and act for social
mobility, inclusion, and economic growth in our communities.

360,000+
TE AM MEMBERS

110+
COUNTRIES

120
NATIONALITIES

10%
OF JOBS GLOBALLY
POWERED BY
HOSPITALIT Y

Explore Our People-First Culture
Our approach is built on our Heartist® ethos, unlocking potential and driving

excellence through our empowering mindset, continuous learning and growth,
celebrating diversity in all its forms, and driving meaningful community impact.

Our Heartist® Ethos

Career Growth & Development

Meet Our Heartists®
Discover the stories of the people bringing hospitality to life and creating our success.

Explore Further

Get the Latest News from Accor
Subscribe to keep up to date with what's happening at Accor - our latest news, stories and insights

SUBSCRIBE

WHO WE ARE

Accor at a Glance

People at Our Heart

Sustainable Hospitality

OUR BR ANDS &
EXPERIENCES

Our Hotel Brands

Our Experience Portfolio

ALL Accor Booking & Loyalty

HOTEL DE VELOPMENT

Develop with Accor

Solutions for Every Project

Contact Our Team

FINANCE

Accor Share

Financial Results

Individual Shareholders

NEWS & STORIES

All our News & Stories

Trends & Insights

Pressroom

FOLLOW US Instagram Facebook Youtube Tiktok X (Twitter) Linkedin

OTHER WEBSITES FIND A JOB BOOK NOW
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Homepage Group People At Our Heart

People at Our Heart
WE PUT PEOPLE FIRST, ALWAYS

ALEXIS MANUEL QUILIT

Grand Plaza Mövenpick Dubai,
UAE

FÉLICITÉ DANIS

Sofitel Arc de Triomphe, France

XU JIYAO

Grand Mercure Shanghai
Hongqiao, China

GISELLE A ZENHA

Novotel Rio de Janeiro, Brazil

DUKE CHEN

Fairmont Peace Shanghai, China

MONICA METZGER

Mama Shelter Dubai, UAE

ELVERTE LIMA VIEIR A

ibis Copacabana Posto 5, Brazil

LIN CHENQIUWEN

Pullman Paris Tour Eiffel, France

We Are Heartists®
Learn about the shared passion for
hospitality that unites our global
community of team members.

OUR HEARTIST® ETHOS

Current Job Opportunities
Explore and apply for hundreds of job
opportunities across our brands and
activities worldwide.

ACCOR CAREERS

All About Accor
Discover the Accor essentials – our
purpose, our activities, and the core
elements that set us apart.

ACCOR AT A GLANCE

BOOK NOW FIND A JOB AC 46.730 2.70% EN

WHO WE ARE OUR BRANDS & EXPERIENCES HOTEL DEVELOPMENT FINANCE NEWS & STORIES

Search

Our Culture of Inclusion

Community Engagement

Guiding Element    Human Touch

Key Features 
Imagery 

Images from real shootings across Accor hotels 
worldwide, focused on valuing the human presence 
— interacting with the space or with others—translating 
a real sense of welcome and heartfelt care, avoiding 
generic stock photos and reinforcing the overall 
narrative’s credibility.

Heartists® 

Improving the visibility of testimonials from 
leaders, employees, owners, partners and 
communities by emphasizing videos and 
quotes across news, stories and pages.

Content 

Copy was crafted to humanize and embody,  
using embedded snippets and immersive 
formats, ensuring the human touch remains 
central.

Leader empowerment 

Featuring leaders across key homepage 
sections to endorse the narrative—humanizing 
each pillar and reinforcing credibility through 
direct quotes and video highlights.

The creative elements used in the 
website redesign were each curated 
to incorporate human elements 
across all pages by integrating 
real Accor images, from hotels 
from different segments and 
geographical locations to enhance 
storytelling and showcase concrete 
examples as well as highlight our 
local presence in various markets.

Social solidarity. Community care.

We embrace our profound social
responsibility as caretakers of the
communities where we operate. Our hotels
play a vital role in local ecosystems to foster a
safe and caring environment, and to help
those communities thrive.

We drive inclusion and social mobility by
engaging with communities to empower
people of all backgrounds to unlock their full
potential. We act to shelter and protect the
most vulnerable and safeguard human
rights. Our Social Care & Impact approach is
deeply collaborative, touching all our
stakeholders, working with local
organizations and NGOs, and engaging and
empowering Heartists®.

30+
NGO PARTNERS GLOBALLY

2/3
OF ANNUAL HIRES ARE NEW TO HOSPITALIT Y

15,000
PEOPLE BENEFITED FROM SOLIDARIT Y

PROJEC T S

10,000
PEOPLE PROTEC TED WITH SHELTER PROJEC T S

At Accor, caring for people and communities
is part of who we are. Through Social Care &
Impact, we turn this commitment into action
– supporting those in need and helping
individuals grow. With our hotels rooted in
local ecosystems, we work alongside our
Heartists®, partners, and communities to
create lasting, inclusive impact.

ANNE-SOPHIE BER AUD

SVP Social Care & Impact, Accor

Our Social Care &
Impact Commitments

We drive action and impact in key
areas, ensuring that people are at

the heart of our commitments.

PRE V NEXT

Our Key Documents
Access and download our

publications and resources.

02.11.2023

Human Rights Policy
DOWNLOAD (324.58 KB -
PDF)

28.03.2025

2024 Integrated Report

DOWNLOAD (10.90 MB - PDF)

Partnerships for Social Impact
Discover a selection of our partnerships with

local and grassroots associations to create
meaningful change for people in need.

PREV NEXT

Explore Further

PRE V NEXT

Get the Latest News from Accor

SUBSCRIBE

WHO WE ARE

OUR BR ANDS & EXPERIENCES

HOTEL DE VELOPMENT

FINANCE

NEWS & STORIES

FOLLOW US

Instagram Facebook

Youtube Tiktok

X (Twitter) Linkedin

OTHER WEBSITES

FIND A JOB BOOK NOW

Accor2026 © All rights reserved
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Safeguarding Human Rights
We are deeply committed to upholding human

rights for all individuals impacted by our
operations worldwide. We take decisive action to

eliminate all kinds of exploitation from our
operations and supply chains (such as forced labor
and sexual exploitation of children) to ensure fair

and decent working conditions for our Heartists®.
Our Human Rights Policy reaffirms this

fundamental commitment.

We are part of several initiatives such as the United
Nations Global Compact, the World Sustainable

Hospitality Alliance and Entreprises pour les Droits
de l'Homme to exchange with industry peers and

work towards finding common solutions to
address the human rights challenges, in particular

forced labor, in the hospitality sector.

To better protect the most vulnerable, we also
developed the We Act Together for Children

(WATCH) program, empowering organizations and
hotels to identify and respond to cases of child

sexual exploitation.

DOWNLOAD OUR HUMAN RIGHT S POLICY

Heartist® Solidarity Endowment
Fund

A natural extension of our people-centric
approach, our long-standing Endowment Fund

empowers populations living in precarious
conditions to break cycles of poverty and social

exclusion.

Partnering with NGOs and local non-profit
organizations, we deliver long-term solutions in

two key areas: promoting access to employment
and entrepreneurship, and addressing lasting

consequences of humanitarian disasters.

Over 200,000 people have regained autonomy
through professional activities we've supported.
Our team members initiate and represent the
Endowment Fund’s actions, and we champion

their commitment by providing comprehensive
support from project selection to transformative

completion.

Community
Engagement

CARETAKERS OF OUR COMMUNITIES

Social Elevator

We empower people of all
backgrounds to unlock their full
potential. Our open recruitment

process and social elevator programs
create unique opportunities for

employment, while our comprehensive
training and development build stable

and fulfilling professional lives.

By making our hotels places of refuge,
we offer aid, safety, and comfort to
victims of violence or disasters. We

provide temporary housing, a secure
setting, and personalized assistance for

those facing extreme vulnerability,
ensuring safety when it matters most.

IECD, SOUTHEAST ASIA
MAISON DES FEMMES,
FRANCE

Our People-First Culture
People are our greatest strength.
Discover how we unlock potential
and support our communities to
thrive.

PEOPLE AT OUR HEART

Sustainable Hospitality
We embed sustainability across all
our activities and mobilize
stakeholders to drive change –
discover how.

SUSTAINABLE HOSPITALITY

EXPLORE MORE STORIES

ALL STORIES

https://group.accor.com/en/group/people-at-our-heart
https://group.accor.com/en/group/people-at-our-heart/community-engagement
https://group.accor.com/en


The Website 
Evolution

The Wayback Machine - https://web.archive.org/web/20250605013613/https://group.accor.com/En

More news

The Journey of a Legend: from La
Dolce Vita Orient Express Train
and Orient Express La Minerva
Hotel to New Horizons
05/26/2025 5 min

LUXURY

Novotel Celebrates One Year of
Ocean Commitment and
Sustainable Partnership with
WWF
05/22/2025 7 min

CSR

Accor and World Monuments Fund
Unite to Safeguard Four Iconic
Heritage Sites from the 2025
World Monuments Watch
05/13/2025 5 min

CSR

A Taste of Excellence: Sofitel
Brings La Haute Croissanterie
Worldwide
05/09/2025

FOOD & BEVERAGE



A Story of Audacity
Explore the bold story of our Group

Accor Share

ACCOR AC - EURONEXT PARIS

CEO’s Editorial

Message from Sébastien Bazin

Discover Our Universe



We are Powered by Emotion

Insights from Thought Leaders, from Strategy to Actions

Building the Sustainable Hospitality of Tomorrow

Book now Find a job EN FR

GROUP BRANDS HOTEL DEVELOPMENT CAREERS COMMITMENT FINANCE NEWS & MEDIA

Discover our Hotel Brands

6/4/2025

Accor Group Overview

PDF 4.7 mb

5/29/2024

Accor Impact Report

PDF 3.3 mb

Careers

More than 300,000 personalities sharing the same guest passion

Accor Careers

opportunities are waiting for you!

Commitment

We are pursuing our global sustainable transformation

Updated ifgures as of December 31, 2024

24 3,719

hotels rooms

Orient-Express

Banyan Tree

Fairmont

LOGO EMBLEMS

Discover

2024 Universal Registration Document

Discover it now!

PDF  20.4 mb

Book now Find a job EN FR
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Our global footprint 

Subscribe to receive News from Accor Click to subscribe

About Accor

Our Latest News

Sitemap Page

Our Job Offers

Online Booking
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Before & After 

A comparison of the homepage on 
the original website and the revamp 
to demonstrate the evolution from 
an uninviting digital repository to a 
more premium, interactive site with 
inspiring content embodying the key 
messages and group information.

https://group.accor.com/en


Website Results

Our approach to evaluating 
results against our objectives 
centers on reaching and 
engaging the right target 
audiences rather than a 
primarily volume-based 
approach (often more 
important for B2C websites 
than for our B2B Group.Accor.
comcorporate site). 

The early results indicators 
noted below are already 
exceeding our expectations.

The Brands & Experience 
section is a standout 
performer, driving a 26% 
increase in page views and 
a significant +39% jump in 
views per session. 

This validates the section’s 
stickiness and its critical role 
in content discovery.

User engagement is exceptionally high, with 60% 
of visitors scrolling to the very bottom of the page. 
This deep consumption confirms that the content 
layout effectively retains user attention.

While engagement metrics are up (+6%), average 
session duration has decreased slightly (-7%), 
alongside a bounce rate improvement (-14%).  
This suggests a more efficient user journey. 

Since go-live, the Contacts page has seen 
significant improvement. The form page responses 
have increased by 37% compared to the same 
period in 2024 (4K vs. 2.8K), with a total of 3.7K leads 
generated. It is the second-most-clicked button on 
the main contact forms page, after “Clients” (customer 
service inquiries). On the Contact page (published 
later), we see a similar trend as on the forms: a 58% 
increase compared to the same period in 2024  
(4.6K vs 2.9K). A total of 3.3K clicks was registered to 
send emails on this page.

Additional Observations
Higher Daily Event Volume achieved on the new website 
versus the previous platform, maintaining a consistent range 
of 2,000-3,000 daily events and doubling the performance 
levels of the previous months in 2025 (1,000 – 2,000 daily 
events). This uptick in “micro-conversions” signals better  
user engagement driven mainly by increased page views, 
active navigation, menu interactions, and file downloads.

Key Achievements vs N-1*

Page Views 694K +28%

Unique Visitors 270K -17%

Engagement Rate 68% +15%

Page Views per Session +57%

Bounce Rate -32% -12%

Hotel Development Pages Bounce Rate -24%

Average Session Duration 03:09 +3%

Menu Interactions 330K

Highlights Homepage
Brands &  

Experiences

Page Views +46% +26%

Sessions +32% -9%

Views per Session +10% +39%

Engagement Rate -10% +6%

*	 Data Collection Period: August 25 – November 2, 2025, with a year-over-year comparison:  
August 25 – November 2, 2024.
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